
Just In
Join the AFPD All Stars for the 
23rd Annual Trade Show
Mark your calendar now to attend the 
23rd Annual AFPD Trade Show, the 
premiere show of the year! Taking place 
April 24 and 25 at Burton Manor in 
Livonia, AFPD is planning ten full hours of 
buying, along with fun and temfic prizes.

With many booths already filled, 
exhibitors are making plans that 
guarantee excitement for trade show 
attendees.

"We’ve had so many requests for booths, 
that we are using every hall at Burton 
Manor. Attendees will have an excellent 
array of products and services to visit -  all 
in one place!" enthused Cathy Willson, 
AFPD special events director.

For
information, 
see page 
21. For 
exhibit 
space 
please call 
Cathy Willson at 
(248) 671-9600.

[Inside

91st Annual AFPD Trade Dinner 
celebrates a year of change

A special big-screen media 
presentation, dramatic lighting and 
special themed decor await attendees to 
the premiere industry event of the year 
-  the AFPD 91st Annual Trade Dinner 
and Ball. This year, to celebrate the 
merger between the Associated Food 
Dealers of Michigan and the Great 
Lakes Petroleum Retailers and Allied 
Trades Association, our theme is 
“Driving Change.”

We’ll be driving into Penna’s of 
Sterling for this classic event on 
Friday, February 9. Cocktails and 
hors d’oeuvres begin at 6:30, with 
dinner at 8:00 p.m.

“Penna’s does such a wonderful 
job with the food preparation 
and the service,” said Michele 
MacWilliams, AFPD Vice President 
of Communications. “Attendees 
will be glad to note that Penna’s will 
be providing their popular shrimp 
stations in the hors d’oeuvres room.” 

As in years past, the black-tie 
event will begin with hors d’oeuvres 
and then progress into the ballroom

for a brief yet entertaining video 
presentation and dinner. After 
dinner, there will be dancing to 
a live band, and a separate area 
where we will serve Scotch, Cognac 
and cigars. “This is our annual 
opportunity for industry leaders to 
meet socially and enjoy an evening 
together with good food and

entertainment,” said AFPD President 
Jane Shallal. “We expect a capacity 
crowd of nearly 1,000 guests.”

Penna’s of Sterling is located at 
38400 Van Dyke Road in Sterling 
Heights (at 16 1/2 Mile Road).

Please see page 13 for details or call 
Michele MacWilliams at (248) 671 - 
9600 for sponsorship information.
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of food stamps have kept millions 
of dollars in benefits from going 
to waste during the past five years.

but according to a December article 
in USA Today, food stamp fraud 
continues.

The Government Accountability 
Office (GAO) has recommended 
that the Department of Agriculture 
intensify its focus on finding 
stores that violate federal rules and 
increase penalties for trafficking 
in misused stamps. The GAO’s 
recommendations, in a report 
released in October, come as 
Congress is preparing to revisit 
the $29 billion-a-year food stamp 
program as part of a giant farm bill.

Among other things, the GAO 
has urged the Food and Nutrition

Service (FNS) to review the 160,000 
stores authorized to receive stamps 
to determine which are most likely 
to engage in fraud and to target 
them for enforcement.

“AFPD spent a great deal of 
time working with Michigan’s 
Department of Human Services to 
dramatically reduce food stamp 
fraud by fully implementing the 
Electronic Benefits Transfer (EBT) 
program in 2001,” said Dan Reeves, 
AFPD Executive Vice President of 
Food and Beverage. “In addition

Food stamp fraud,
Continued on page 25.

Kewn K a lla b a t jo in s  th e
A F P D  t e a m ........................................ 22

Associated Food & P etro leum  D ea lers  
30415 W. 13 M ile R oad  
Farmington Hills, M l 4 8 3 3 4

Change Service R equested

P R S R T  S T D  
U .S . P ostage  

PAID
D E T R O IT , M l 
P E R M IT  #3 6



S e e  Y our P epsi R e p re s e n ta tiv e  
fo r  M o re  D e ta ils
AQUAFINA *rtd F l AVOftSPl ASH are registered trademarks of PepsiCo. Inc TROPIC A N A* Is aregistered trademark of Tropicana Products. Inc. C 2006 UPTON is a registered trademark of the Unifever group of companies

2  I AFPn Fnnri R Pfitrnlfium REPO RT



EXECUTIVE COMMITTEE
P re s id e n t's M E S S A G E

Fred Dally
Chairman 

Medicine Chest 
Joe Bellino, Jr.

Food & Beverage
Vice Chair Government & Legislative Affairs 

Broadway Market, Region 2 
Pat LaVecchia 

Petroleum/Auto Repair 
Vice Chair Government & Legislative Affairs 

Pat's Citgo 
Chris Zebari

Food & Beverage Vice Chair Membership 
New Hudson Food Market 

Dennis Sidorski
Petroleum/Auto Repair Vice Chair Membership 

Maple & Miller Marathon 
Al Chittaro

Vice Chair Long Range Planning 
Faygo Beverages. Inc.

John Denha
Vice Chair Community Relations 

8 Mile Foodland 
Jim Garmo

Treasurer
Shoppers Valley Market 

Jim Hooks 
Secretary 

Metro Foodland

EMERITUS DIRECTORS
Ronnie Jamil Mug & Jug Liquor Stores
Terry Farida Value Center Markets
Sam Dallo In 'N' Out Foods
Bill Viviano House of Prime
Mark Karmo . Golden Valley Food Center

Amir Al-Naimi Joy Thnfty Scot
Mary Dechow Spartan Stores, Inc. Region 3 
Kristin Jonna Merchant's Fine Wine- Region 1 
Alaa Naimi Thnfty Scot Supermarket
Mark Shamoun Country Acres Market
Mike Shina Krown Supermarket
Thom Welch Hollywood Super Markets
Brian Yaldoo Park Place Liquor

Gary Davis Prairie Farms
Bobby Hesano D & B Grocers Wholesale
Earl Ishbia Sherwood Food Distributors
Mike Rosch General Wine & Liquor Co
Scott Skinner Diageo
Tom Waller CROSSMARK Sales Agency,

Region 5
PefcY __________  Coca-Cola, Region 6

Gary Bettis Blissfield BP
Rich Bratschi Lake Lansing Mobil
Paul Elhindi Citgo of Lyndhurst
Dave Frettag Yorkshire Tire & Auto
Maurice Helou Citgo of Lyndhurst
Vickie Hobbs ............Whitehall Shell

STAFF & CONSULTANTS
Jane Shall,!
Daniel Reeves 
EdWeglerz 
Michele MacWllliams 
DhefylTwIgg 
Cathy Wllleon

.................. President
Executive VP Food & Beverage 

Executive VP Petroleum 
. VP of Communications

......................  Controller
Director of Special Events 

& Advertising 
. . Coupon Manager

Executive Assistant 
Membership Services 

. Membership Services 
Membership Services 

Branch Office Manager

HartayDtvIs 
T«mar Mortton 
Tony Dtluca 
DouflJonw 
Ron Milbum 
Karan Cutahaw 
Jamas V. Bellanca, Jr.
"••■"ea. B a a tt*  l  D * L is lt

Associates 
G* * to 4 R a m 8 b y  
Rat Gregory

** Certified Public Accountant
* d la  Associates . . . .  Publishing

* * * * *  Graphics Graphics & Prepress 
" SAL Public Relations

Legal Counsel 
Legislative Consultant 

. Health Care

A New Year opens new opportunities

By Jane Shallal 
A F P D  President

It was with eager anticipation that I 
entered my first year as president of 
the Associated Food and Petroleum 
Dealers.

I would like to thank my Board 
members and staff. They have truly

been a supportive team during my 
first year. It was truly a year of 
accomplishments. Numbering among 
the many of particular note was, 
of course, our merger. The merger 
clearly led to a betterment of the 
Association. It helped us to grow 
in knowledge, grow in members, 
and grow in other new avenues than 
previously were undertaken.

We have many challenges that 
face us over the next year in 
Michigan, Ohio and Washington- 
battles over expansion of the bottle 
bill, imposition of a commercial 
activities’ tax, reform of the small 
business tax, insurance, licensing 
issues. There are dozens of more 
issues that AFPD will be actively 
engaged in passing or stopping.
Be assured, that our association is 
engaged and effective in meeting 
the diverse business needs of this 
industry in a climate that continues 
to grow more complex.

We are an association of people. It 
is through our people—our board, 
our staff, our members—that the 
association accomplishes things. I 
know that the upcoming year will be 
a busy one. I will be calling on you 
to help us accomplish our set goals. 
Many of you have already responded 
and quickly lent your support when 
asked. I count on you to continue to 
do so, and others to join in.

In closing. I look forward to a 
wonderful and eventful new year.
I would like to thank the board of 
directors for expressing their faith in 
me to lead this great association for 
the next year.

Detroit Police 
target party store 
inspections
AFPD has received reports from Detroit 
retail members who noted increased 
police inspections at their stores. AFPD is 
communicating with the police and Detroit 
city officials on this matter. However, 
we urge you to know and comply with all 
applicable laws and regulations governing 
your stores and immediately check for 
expired and ‘sell by" dates on food labels. 
Other violations may be cited by inspectors.

Expect uniformed or plainclothes police -  
as many as four in the group - looking fo r
• Proper liquor license display
• Expiration dates on all items.

Personal items or open items in any 
cooler accessible to the public 
Unlicensed personnel in food 
preparation areas

• Drug paraphernalia for sale on your 
premise

What to do:
• Be courteous and do not argue or 

confront any police officer.
• If the officer is in plain clothes, ask 

for a  card so you know his/her name, 
precinct or division. Make copies of 
any surveillance camera activity showing 
inspections

• Immediately report the inspections
to AFPD -  W HETHER OR NOT YOU  
RECEIVE A TICKET

Call AFPD at (248) 671-9600 and we will 
provide you with a form for reporting your 
inspection experience to our Association.

The Grocery Zone
By David Covedy



N e w s N O T E S
Study: Fresh vegetables can kill
Scripps Howard News Service reports 
that “fresh raw vegetables like lettuce, 
spinach, tomatoes and green onions were 
responsible for the illness or deaths of 
nearly 19,000 people nationwide over a 
five-year period," and that ‘vegetables 
are nearly as dangerous as under-cooked 
meat when it comes to transmitting deadly 
food illnesses like E. coli, salmonella and 
hepatitis."

According to the story, "Beef, chicken, pork 
and their byproducts were responsible 
for nearly 22,600 deaths or illnesses, 
according to the study of 6 ,374 outbreaks 
reported from Jan. 1, 2000 through Dec.
31, 2004." Raw vegetables came in at 
almost 19,000 illnesses or deaths, and then 
seafood came in a distant third, causing 
fewer than 3,000 deaths or illnesses

"Now that w e’ve discovered that fresh 
veggies can be as efficient at spreading E. 
coli as beef, our whole attitude on packing, 
shipping and handling them has got to 
change," Dean Oliver, a professor of food 
safety at the University of California-Davis, 
tells the news service.

Meijer donates spray-can string to 
help U.S. troops
After learning about a mother's effort to 
collect spray-can string for her son and other 
troops in Iraq, Meijer contacted the New  
Jersey woman and told her the company 
will donate 6,000 cans of Magic String. U.S. 
troops use the neon-colored gel, the most 
common brand being Silly String, to detect 
booby traps during building sweeps.
- Fort Worth Star-Telegram/Associated Press

California makes sugary alcohol 
drinks less available to teens
In response to calls for more control over 
underage drinking, California authorities will 
attempt to raise taxes on “alcopop" drinks 
and ban their sale at convenience stores. 
Smirnoff Ice, Mike's Hard Lemonade and 
similar drinks will cost up to $2 more per six- 
pack if they are classified as distilled spirits 
instead of beer. -Los Angeles Times

Kroger fried chicken now trans 
fats-free
Kroger Co. announced it is frying the 
chicken in its stores with trans fats-free oil. 
The company now uses a combination of 
non-hydrogenated vegetable oil to prepare 
its fried chicken dinners, chicken tenders 
and chicken wings.
- BusinessWeek/Associated Press

Democrats to target food safety
Rep. Rose DeLauro (D-Connecticut), who 
takes over as chairman of the US House of 
Representative's agriculture appropriations 
subcommittee, told the Washington Post that 
food safety will be a major priority for the 
new Congress.

‘W e’ve just got to go in and have, really, a top 
to bottom look at what is going on," she says, 
noting that the food safety system "appears 
to have broken down when you have these 
outbreaks almost every single w ee k "

The Post writes that one likely remedy that 
will be pursued by the new Congress would 
be legislation ‘first introduced in 1999 by 
DeLauro and Sen. Dick Durbin, an Illinois 
Democrat, that would place the food safety 
divisions of the Agriculture Department, Food 
& Drug Administration and others under one 
umbrella."

The attention to this subject is due to the new 
E, coli outbreak that has sickened more than 
60 people and has been linked to food served 
at Taco Bell locations around the country.
-  MomingNewsbeat.com

Bottled H20 with extra oxygen 
latest craze in Japan
Bottled water containing 12 to 15 times more 
oxygen than regular water has become a big 
hit in Japan. The drinks are marketed as a 
way to boost energy and enhance health, as 
manufacturers claim the drinks hydrate better 
than regular water. -The Wait Street Journal

Del Monte to offer organic foods
A new line of organic meat and vegetable 
products from Del Monte Foods will be 
available in the U.S. starting in January. The 
company is working with local U.S. farmers 
to grow the products under strict organic 
standards. - Food Business Review

Nash Finch to help distribute books
The Nash Finch Co., based in Minneapolis, 
has joined First Book, an international 
nonprofit organization providing new books 
to children from low-income families, in an 
event at the Minnesota Children's Museum 
to celebrate the launch of a new partnership 
benefiting needy children.

As part of Nash Finch's new educational 
program, Feeding Imagination, the First Book 
Marketplace will distribute 10,000 new books, 
valued at more than $70,000, to children in 
need throughout the Twin Cities area.

Nash Finch serves independent retailers and 
military commissaries in 31 states and other 
countries around the world. The company 
also owns and operates a base of retail 
stores, primarily supermarkets under the 
Econofoods, Family Thrift Center, and Sun 
Mart trade names.

Market for low-glycemic foods set 
to boom
Sales of low-glycemic products targeted to 
the more than 20 million diabetics in the 
U.S. are expected to reach $350 million for 
2006. The market for low-glycemic foods, 
which also appeal to consumers who want 
to increase their energy and lose weight, 
is projected to reach $1.8 billion in 2011, 
reports Packaged Facts.
- Progressive Grocer

Food manufacturers buy into 
healthy food trend
Business Week reports that as the anti-trans 
fat movement gains momentum throughout 
the US, big food manufacturers are doing two 
things -  they are rolling out healthier versions 
of existing products as well as acquiring 
smaller companies that make products 
deemed to be healthy. While Frito-Lay has 
produced baked favorites such as Cheetos 
and Ruffles potato chips for some time, 
PepsiCo and Kraft Foods are now offering 
100-calorie versions of Chips Ahoy!, Doritos 
and other standard snacks. Campbell Soup, 
meanwhile, recently rolled out reduced-sodium 
soups that tout the same flavor but are made 
with naturally lower sodium sea salt.

Study suggests opportunity for 
retailers targeting young adults
Reuters reports on a new University of 
Minnesota study suggesting that young 
adults who prepare their own meals tend to 
have healthier diets than those who eat out 
or order take-out.

This spells potential bad news for the current 
generation of young adults, since statistics 
also suggest that cooking is not a pastime 
with which many of them are familiar. 
According to Reuters, "Just 21 percent of 
young men and 36 percent of young women 
bought fresh vegetables every week, for 
example, while 44 percent of the men made 
a dinner with chicken, fish or vegetables at 
least once a w e e k "

The study says that almost a third of those 
having ‘high involvement" with cooking ate 
five servings of fruits and vegetables daily, 
compared to three percent of those with ‘ little 
involvement" in food preparation.

According to the Reuters story, "Females 
were more involved with food preparation, 
the researchers found, with 56 percent 
making a meal with chicken, fish or 
vegetables at least weekly and 45 percent 
making dinner for two or more people at 
least weekly. While 13 percent of males 
wrote a grocery list at least once a week, 23 
percent of females did."

Calendar
February 9, 2007
AFPD Trade Dinner and Ball 
Penna's of Sterling 
Sterling Heights, Ml 
Contact: Michele MacWilliams 
(248)671-9600

April 24 & 25, 2007
AFPD Annual Trade Show 
Burton Manor 
Livonia, Ml
Contact: Cathy Willson 
(248) 671-9600

July 18, 2007
AFD Foundation Golf Outing 
Fox Hills 
Plymouth, Ml
Contact: Michele MacWilliams 
(248) 671-9600

February is...
Canned Food Month 
Chocolate Month 
National Bird Feeding Month 
National Cherry Month 
Return Shopping Carts to the 
Supermarket Month

Statement o f Ownership
The AFD Food & Petroleum Report 
(USPS 082-970; ISSN 0894-3567) 
is published monthly by Metro 
Media Associates, Inc. (MMA) for 
the Associated Food & Petroleum 
Dealers (AFPD) at 30415 W. 13 
Mile, Farmington Hills, Ml 48334. 
Material contained within The AFPD  
Food & Petroleum Report may 
not be reproduced without written 
permission from AFPD.

The opinions expressed in this 
magazine are not necessarily 
those of M M A or AFPD, its Board 
of Directors, staff members or 
consultants. Bylined articles reflect 
the opinions of the writer.

POSTMASTER: Send address 
changes to AFD Food & Beverage 
30415 W. 13 Mile, Farmington Hills, 
Ml 48334.

ADVERTISERS: For information on 
advertising rates and data, contact 
AFPD, Cathy Willson, 30415 W. 13 
Mile, Farmington Hills, Ml 48334, 
(248) 671-9600 or (989) 386-9666.

A F P D  w orks c lo s e ly  w ith  the  
fo llo w in g  a ssoc ia tio ns :
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Petrolleum INlews & 1\ l \ iews
Information of Interest to Petroleum Retailers, and Allied Trades

Buckeye State Roundup
By Paul R. Harvey 
AFPD Correspondent

Ohio’s public smoking ban goes 
into effect
Enforcement delayed by state o f 
Ohio

The Ohio Attorney General and 
lawyers for two groups, who had 
filed lawsuits challenging the 
constitutionality of State Issue 5, 
the Smoke Free Workplace Act, 
have reached agreement to delay 
enforcement of the ban on Ohio’s 
public smoking law approved 
by voters in November, said 
Associated Food and Petroleum 
Dealers lobbyist, Rick Ayish.

The Ohio Department of Health 
had not yet adopted rules to 
enforce the smoking ban when 
it went into effect in December, 
and they will have six months to 
promulgate the rules to enforce 
the law. “The Ohio Department 
of Health is expediting the rules 
development process and they 
expect to be completed well 
before the six months included in 
the agreement,” said Ayish.

Ohio Department of Health 
spokesman. Jay Carey stated, “We 
are going to make sure we’ve got 
rules that are fair to everyone. As 
soon as the rules are implemented, 
enforcement will be.”

Instead of issuing a warning 
letter to violators for a first 
offense and a fine for subsequent

violations, the state will send 
informational letters to violators 
about the public smoking ban.
The letters issued prior to the 
adoption of formal enforcement 
rules will not count as prior 
violations in the establishment's 
case file.

The Ohio Department of Health 
says that despite the issuance 
of information letters instead of 
warning letters to violators, the 
law is in effect.

Group rating program offers 
savings tiers up to 90 percent

The Associated Food and 
Petroleum Dealers (AFPD) Group 
Rating program is a great way to 
save on workers’ compensation 
premiums. The program offers 
multiple savings tiers up to 90 
percent through The Frank Gates 
Service Company. Some groups 
provide limited savings; multiple 
tiers enable Frank Gates to 
pinpoint the highest discount you 
can reach.

Current group members and 
those who submitted savings 
estimate authorization forms (AC- 
3s) received enrollment packets 
in fall 2006. For those who 
received packets, please submit 
final enrollment documents before 
February 28, 2007.

To obtain a free, no-obligation 
group evaluation, please call 
(800) 395-4119 or visit www. 
frankgatesgroups.com to complete

an online AC-3 form.
For additional information, 

please contact AFPD’s Frank 
Gates representative, Rich Elsea, 
at (800) 777-4283, ext. 721 or 
via email at relsea@frankgates. 
com.

Cigarette thieves nabbed
A series of cigarette thefts at 

Ohio convenience stores and 
gasoline outlets may have ended 
with the arrest of one of two 
suspects, said Medina police.

Brandon Samples, 22, of 
West 43rd Street, Cleveland, 
is being held on two counts of 
breaking and entering, while 
authorities search for a possible 
accomplice, said police.

The two are suspected of 
breaking out the front windows 
of small cigarette retailers 
located in remote areas, or 
the outskirts of towns, in five 
counties, said police.

The thieves stole thousands of 
dollars worth of cigarettes over 
the last year. Video surveillance 
showed that the bold robberies 
took less than 60 seconds, and 
police suspect the same thieves 
returned to the easiest targets for 
subsequent robberies.

Police continue to look for the 
second suspect, James Samkas

Roundup,
Continued on page 20.

Drive-off stickers available through AFPD
Service station dealers in Ohio and Michigan can purchase stickers for gas pumps 
that are intended to deter customers from driving away without paying for the gas 
that they pump. The stickers, which cost $1 each for members and $1.50 each for 
non-members, explain that a person that drives off without paying can lose their 
license. To order yours, call AFPD at (248) 671-9600.

Federal election consequences 
for petroleum marketers
By Ed Weglarz
Executive Vice President Petroleum

With Democrats gaining control of the U.S. House and 
Senate, changes will have consequences on issues 
important to petroleum marketers. The parameters of 
those consequences will likely rest with Republican 
leaders and their decision to be confrontational or 
cooperative with Democratic leadership. In a closely 
divided Congress, Democrats will need the help of 
Republicans to pass any meaningful legislation.

An easy early prediction is the death of the repeal of 
the "death tax." Many of the Bush tax cuts will not be 
extended and the death tax will not be repealed. It is 
possible that Democrats will offer something to reduce 
the death tax, but repeal is off the table. One of the 
first orders of business for Democrats in 2007 will be to 
pass legislation raising the federal minimum wage.

Prepare for numerous congressional oversight hearings 
involving the petroleum industry. Without question, 
legislation to define retail gasoline; diesel and heating 
oil price "gouging" will be on the table. Efforts to 
nationally regulate greenhouse gas emissions and 
reduce the use of all fossil fuels are a top Democratic 
priority and will be pushed hard. Attempts to amend 
underground storage tank statutes and provide flexibility 
for state agencies will face more stringent opposition; 
however, opportunities for slightly increasing Leaking 
Underground Storage Tank funding may improve. 
Democrats believe the Environmental Protection 
Agency needs to tighten environmental regulations and 
more aggressively enforce them. Numerous oversight 
hearings on EPA activities are a certainty.

Support for increased Commodity Futures Trading 
Commission oversight of oil futures trading will 
gain supporters in the new Congress and CFTC 
reauthorization will be moving. Lastly, renewed 
emphasis on legislation to more tightly regulate tobacco 
retailers may arise in 2007.
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Bright Lights, Big Customer Service
AFPD director Vickie Hobbs knows the secret to attracting and keeping customers

By Paul R Harvey 
Ohio Correspondent

It’s easy to find Whitehall Shell 
Car Wash during the holiday season. 
Motorists simply look for a bright 
glow in the central Ohio sky.

The Columbus area gasoline outlet 
has long been known for providing 
motorists with one of the finest 
Christmas displays in town, featuring 
well over 100,000 lights, decorations, 
and a model train that appears to chug 
around the station’s canopy.

"People love it. My husband starts 
planning the display in October while 
it’s still warm,’ says Vickie Hobbs, 
Associated Food and Petroleum 
Dealers (AFPD) board member, and 
part owner of Whitehall Shell. “When 
we tell people which station we own, 
they always say ‘Hey, you’re the one 
with the Christmas lights.’”

The goodwill and free advertising 
produced by the Hobbs’ holiday 
decorating attract new and regular 
customers. A few years ago, their 
display made the front page of the 
business section in the Columbus 
Dispatch newspaper. “What better 
advertising could you ask for?” says 
Hobbs.

Hobbs’ parents, Larry and Ella 
Farrington, remain closely involved 
in the daily operations. They took 
over Whitehall Shell in 1977 as a 
small kiosk and car wash on the 
comer of Broad and Hamilton streets 
in the small Columbus, Ohio suburb 
of Whitehall. “1 kind of grew up on 
the comer,” says Hobbs. Watching 
her folks tackle the many stumbling 
blocks faced by small business 
owners, Hobbs quickly learned how to

run the company profitably and how 
to compete in a tough market.

From the beginning, Whitehall Shell 
offered customers a level of service 
that only a family-owned operation 
can provide. “We are. all about 
customer service," says Hobbs. That 
explains why many of their customers 
have been coming in for nearly 30 
years. “I’m here 12 or 14 hours per 
day, 7 days a week, so I know exactly 
how my customers want to be treated. 
If you go into other places, you don’t 
see the level of customer service that 
you do here. My main function as 
the owner is to make sure that every 
customer is taken care of quickly 
and orderly, and that they leave here 
happy,” says Hobbs.

In 1979, the Farringtons hired on 
a young man named Tim Hobbs. 
Working long hours together, Vickie 
and Tim soon hit it off, and were 
married in 1982. “He came here to 
work and never got out! He’s stuck 
for life!” jokes Vickie.

The Hobbs passed their strong 
family work ethic on to their sons, 
Nicholas, 20, and Mitchell, 17. Both 
boys started working at the business 
when they turned 14. Nicholas is 
currently in college and will soon be 
attending dental school. When not in 
class, he still joins his younger brother 
to help their parents run the busy 
station. Mitchell is also considering 
a career as a dentist, but both boys 
have expressed an interest in someday 
owning the station.

Surrounded by other gas outlets 
and car washes, including a number 
of existing and under-construction 
hypermarkets, how has Whitehall 
Shell managed to flourish and grow?

“The hypermarkets that sell gas are 
probably the scariest thing about 
today’s industry,” says Hobbs. “We 
have a Giant Eagle a few miles down 
the street, and the Kroger in Whitehall 
is trying to add gas pumps. There’s 
also a Wal-Mart under construction 
on Main Street that will offer gas,” 
laments Hobbs.

“As far as I'm concerned, there 
should be a law against these 
practices. They’re selling gas at 20 or 
30 cents below cost and the individual 
dealer can’t do that and stay on the 
comer for long,” adds Hobbs.

Hobbs knows that to survive, dealers 
must extract revenue from every 
comer of their location. “You have 
to add profit centers everywhere. We 
have fuel, the car wash, vacuums, 
ATMs and many other revenue

generating services and products,” 
says Hobbs.

Recent changes to their car wash 
offerings will hopefully translate 
to added profits. Larry and Ella 
Farrington never miss a car wash 
convention and are always on 
the lookout for the latest and 
greatest products. “We just added 
Weatherguard to the car wash. It’s 
kind of like Rain-X for your whole 
car. We’re really excited about it,” 
says Hobbs.

Aside from the challenge to find 
and hire dependable workers, Hobbs 
says another crucial issue facing 
today’s dealer is the high cost of credit

Whitehall Shell,
Continued on page 17.
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Administration’s Lt. Governor 
Bruce Johnson, who also headed 
the Development Department for 
former Governor Bob Taft.

With a state budget looming in 
the near term for the Strickland 
Administration, Governor 
Strickland has named Ms. Pari 
Sabety as Office of Budget and 
Management Director. She returns 
to Ohio state government from the 
Brookings Institute. A certified 
public accountant, Sabety was 
formerly an economic advisor to 
former Ohio Governor Richard 
Celeste.

Governor Strickland has appointed 
Rich Levin, the Deputy Tax 
Commissioner to former Governor 
Celeste as Ohio’s Tax Commissioner. 
He is also the former Bexley City 
Auditor, and since 1991 has been a 
principal in a government tax policy

Ohio Legislative Update,
Continued on next page.

Transition of government begins in Ohio
majority Democrats and minority 
Republican members, in Ohio’s 
strong Congressional delegation. 
The Democrats gained one seat 
in the November elections and 
Ohio’s Congressional delegation 
now has 11 Republicans and seven 
Democrats serving Ohio.

Ohio Congressman John Boehner, 
formerly the House Majority 
Leader, was elected by his peers 
to be the House Minority Leader 
for the Republicans. This position 
remains critically important to 
Ohio, regardless of what political 
party controls the Congress.

At the state level, the Democrats 
have a large task ahead of them 
with the Governor’s office, 
Secretary of State, Attorney 
General and Treasurer of State all 
being transitioned from Republican 
control to the Democrats. The 
Auditor of State will remain a 
Republican with State Rep. Mary 
Taylor replacing Betty Montgomery 
as Auditor.

As the eight-year Taft 
Administration has ended, 
Governor Strickland will lead 
Ohio’s state government for the 
next four years. In a very short 
time frame. Governor Strickland 
will be choosing individuals to 
serve in the Governor’s cabinet 
and key state agency personnel, 
replacing Republican appointments 
to these posts.

Governor Strickland has named 
his former Congressional Chief of 
Staff and director of his campaign 
for Governor, John Haseley as the 
Governor s Chief of Staff in the 
new administration. Haseley is an 
attorney from Athens, Ohio and 
has also worked for Senator John 
Glenn and as a law clerk for a 
Federal Judge.

Lt. Governor Lee Fisher has 
been named Director of the Ohio 
Department of Development to 
lead that agency in addition to 
his duties as Lt. Governor. This 
appointment is similar to the Taft

By Rick Ayish 
The Success Group

The New Year brings a transition 
of power at both the federal 
and state levels of government. 
Although the Ohio General 
Assembly remains in Republican 
control, newly elected Governor 
Ted Strickland becomes Ohio’s first 
Democrat Governor in 16 years to 
lead state government in Ohio.

In the United States Congress and 
the U.S. Senate, the Democrats have 
begun the process of reorganizing 
leadership positions and committee 
chair assignments as they take 
control of both chambers from 
the Republicans. Newly elected 
U.S. Senator Sherrod Brown, 
a Democrat, will join Senator 
George Voinovich, a Republican, 
in representing Ohio in the United 
States Senate.

It will soon be known what 
positions of influence will be held 
in the upcoming session, by both

C onsulting en gin eers & environm ental Professionals 
" en gin eerin g for Tomorrow's Needs."

I l l U O N
Phase I & II Environmental Site 
Assessments

Baseline Environmental Assessments 
(BEAs) and Due Care Plans
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• Leaking Underground Storage Tank 
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Brownfield Redevelopment Planning and 
Support

Asbeslos/Mold/Lead Services

Geotechnical Analysis

Site Surveying and Site Planning

Stormwater Management & Design
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Ohio Turnpike turns to Valero
Replaces Sunoco at 14 service plazas

Ohio Legislative Update,
Continued from  previous page.

and analysis consulting firm. Levin 
was very involved in the tax reform 
efforts of state government in the 
past few years and has worked 
around the halls of the State House 
for many years.

Governor Strickland will be 
announcing additional appointments 
to fill out the cabinet and key 
positions in the administration.

A similar process of transition is 
happening with the other statewide 
officeholders. Democrat’s,
Attorney General Marc Dann, 
Secretary of State Jennifer Brunner 
and Treasurer of State Richard 
Cordray, as well as Republican 
Auditor of State, have all begun the 
process. Of course all of this is due 
to the change in political parties 
after so many years of Republican 
control of those statewide offices.

What’s Next?
The Ohio General Assembly 

reconvened the first w'eek of January

2007 with smaller majorities for the 
Republicans than they have had in 
the past number of years. In the 
Ohio Senate. Senate President Bill 
Harris will continue to lead the Ohio 
Senate with 21 Republicans and 
12 Democrats. In the Ohio House, 
Speaker Jon Husted will have a 52 
to 47 Republican majority, a seven- 
seat gain for the Democrats in the 
Ohio House.

The first six months of the year 
will be interesting with the state 
budget debate, and a new Governor 
attempting to implement the 
agenda promised in the campaign.
It remains to be seen how the 
Republican controlled Ohio General 
Assembly and Governor Strickland 
will work together on the budget 
and other priority issues. Ohio 
voters in November 2006 voted 
for a change of one political party 
control of Ohio state government. 
We will soon see whether bi­
partisan state government in Ohio is 
to their liking.

The Success Group is AFPD's 
Ohio legislative consulting firm.

The Ohio Turnpike Commission 
awarded a five-year contract for 
gas station operations to Lehigh 
Gas Corp., Center Valley, Pa. On 
January 1, 2007 Lehigh began 
providing Valero fuel at the 
Turnpike’s 14 service plazas.

“Valero just recently entered the 
Midwest market, but it won’t be 
long before people become familiar 
with the company’s teal and yellow 
signs. We are working toward a 
smooth transition to the Valero 
brand at the end of this month," 
said turnpike director of service 
plaza operations Drew Herberger.

Valero currently accepts all major 
credit cards, as well as debit cards, 
COM-CHECK, Wright Express/ 
Voyager and Fleet One. The 
commission is reviewing additional 
fleet payment options. Valero also 
has several credit cards (Valero 
Proprietary, Valero Fleet and a 
Valero Gift Card).

“Valero is experiencing 
tremendous growth, and the name 
is already well recognized on the 
U S. East and West coasts,” said 
Linford Bauder, area manager for 
Lehigh.

A report by Crain’s Cleveland 
Business added that the plazas 
sell about 55 million gallons of 
gasoline and diesel fuel a year.

San Antonio-based Valero Energy 
Corp. owns and operates 18 
refineries throughout the United 
States, Canada and the Caribbean 
with a combined throughput 
capacity of approximately 3.3 
million barrels per day. It is also 
one of the nation’s largest retail 
operators, with more than 5,500 
retail and branded wholesale 
outlets in the United States, Canada 
and the Caribbean under brand 
names including Valero, Diamond 
Shamrock, Shamrock, Ultramar and 
Beacon.

QUALITY & VALUE • SHORT LEAD TIMES • G O O D  OLD-FASHIONED SERVICE
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Congressman Patrick J. Tiberi takes 
public service to a higher level
By Kathy Blake

Congressman Patrick J. Tiberi, 
(TEE-berry), makes a point of being 
approachable and accessible to the 
people of his district, whether they 
are corporate executives or small 
business owners, farmers or grocers, 
senior citizens or children. "His door 
is always open to us for any type of 
problem in our industry. He's always 
been available to us and has done an 
extremely good job of directing us 
to the right people and information 
when we need help with an issue," 
said Ron Milbum, AFPD Ohio 
Membership Field Representative.

Congressman Tiberi said. “I've had 
a very close relationship with small 
business issues such as the gas tax, 
franchise fees and inventory taxes.” 
He worked to reform the Ohio estate 
tax for family-owned businesses 
and farmers when he was a state 
representative. “With the Democrats 
in control, we won’t see anything 
reducing the tax through 2011. They 
may try to roll back existing tax cuts, 
which 1 would be opposed to," said 
Tiberi.

In January, Congressman Tiberi 
began his fourth term representing 
Central Ohio’s 12th Congressional 
District, which includes all of 
Delaware county and parts of 
Franklin and Licking counties. He 
first began serving in the U.S. House 
of Representatives in 2001.

His most recent accomplishment 
was being a Republican elected to 
a Democrat-dominated Congress. 
Politics will have a different tone in 
Washington. “We, (Republicans) are 
going to be playing defense," he said. 
At the forefront will be debate on 
homeland security and Medicare.

Another major accomplishment 
for the Congressman last fall was 
the reauthorization of the Older 
American’s Act. On September 
30, 2006, Congress approved and 
President Bush signed into law 
Tiberi’s legislation renewing and 
improving programs for seniors 
authorized under the Older 
Americans Act. The act is the third 
largest federal program in the nation. 
Language in that bill making federal

assistance more widely available to 
caregivers for Alzheimer's Disease 
patients earned him the “Giving 
from the Heart" award from the 
Alzheimer's Association-Central 
Ohio Chapter. His work on this 
legislation also earned praise from 
the AARP, and the “Golden Meal" 
award from the Meals on Wheels 
Association of America.

Tiberi’s communications 
aide, Bruce Cuthbertson, said 
Congressman Tiberi was very proud 
of getting the Older American’s Act 
reauthorized in a timely manner.
"He wanted to work with the ranking 
Democrat on his subcommittee, 
Silvestre Reyes, to get this done and 
signed into law.”

One of his main goals which 
he hopes to continue bi-partisan 
work on is making healthcare more 
affordable for all citizens. He has 
worked on legislation to improve 
association health plans.

During his first six years, 
Representative Tiberi was a member 
of both the House Financial Services 
Committee and the Education and 
Workforce Committee. He served 
as Chairman of the Subcommittee 
on Select Education for the last two 
years. This panel has jurisdiction 
over a wide variety of education- 
related functions, including programs 
and services for the elderly and at- 
risk youth; all domestic volunteer 
programs; programs related to 
libraries, museums, and the arts 
and humanities; and financial 
oversight for the U.S. Department 
of Education. In addition, the 
Subcommittee oversees several 
important higher education 
programs, including international 
and foreign language studies; 
graduate programs; and oversight 
of programs for minority serving 
institutions, including historically 
Black Colleges and Universities and 
Hispanic Serving Institutions.

Tiberi used his position on the 
Financial Services panel to introduce 
legislation to assist families who 
wish to purchase their own homes.
As a member of the Housing 
Subcommittee, he is recognized 
as one of the most knowledgeable

members of Congress on 
housing and home ownership 
issues. He draws from his 
background and training as a 
realtor with ReMax Achievers 
in southern Delaware County.

As part of the 2006 defense 
authorization bill. Congress 
approved Tiberi's proposal 
to help all returning military 
veterans better compete for 
federal jobs.

His work has not gone 
unnoticed. The authoritative 
Politics in America 2006 
termed Tiberi “an able and 
diligent lawmaker.”

Being in the thick of things 
is nothing new for Tiberi. During 
his eight years in the Ohio House of 
Representatives (1993-2000) he rose 
to the position of Majority Leader, 
the third highest post in the House. 
Throughout his tenure he played a 
prominent role as a legislative leader 
who got things done.

Among other things, Tiberi was 
responsible for writing laws that 
created a DNA database to track 
violent criminals, established 
comprehensive lawsuit abuse reform, 
required performance audits of 
Ohio’s 21 urban school districts, 
protected seniors from financial con 
artists and initiated nursing home 
consumer report cards. Tiberi also 
proposed a bill that offered state 
income tax credits for charitable 
contributions and he led the fight to 
speed the widening of 1-270’s North 
Outerbelt.

Tiberi is past President of the 
Forest Park Civic Association 
in Columbus. He currently is a 
member of the American Red Cross 
Columbus Chapter Advisory Board, 
the Prevent Blindness America board 
and is an honorary member of the 
Kids Voting Ohio board. He is the 
co-founder of the Windsor Terrace 
Learning Center in Columbus and 
chaired the Columbus Italian Festival 
in 1999.

His work in public office has 
gained him numerous honors, 
including more than a dozen 
statewide "Legislator of the Year” 
awards from groups ranging from the

Buckeye State Sheriffs Association 
to the National Federation of 
Independent Business in Ohio. He’s 
also been named a Watchdog of the 
Treasury for his efforts to protect 
taxpayers.

Bom and raised in Columbus, 
the 44-year-old Tiberi is the son 
of immigrant parents, who both 
came to this country from Italy.
He’s a graduate of Northland High 
School in Columbus and The 
Ohio State University, where he 
received a Bachelor of Arts Degree 
in Journalism in 1985 and was a 
member of the OSU Marching 
Band. He is the first in his family to 
graduate from college. He received 
an honorary Ph.D. in Humanities 
from Capital University in 2005.

While at Ohio State, he did an 
internship for Congressman John 
Kasich. It turned into a job and he 
worked eight years as an assistant to 
Congressman Kasich.

A life-long resident of the 12th 
Congressional District, Tiberi and 
his wife Denice have one child, 
a daughter. They attend St. John 
the Baptist Catholic Church in 
Columbus. To reach Representative 
Tiberi, call his district office at 
(614) 523-2555, his Washington DC 
office at (202) 225-5355 or write 
U.S. Congressman Pat Tiberi, 3000 
Corporate Exchange Drive, Suite 
310, Columbus, Ohio 43231.

1 0  I AFPD Food &  P e t r o le u m R E P O R T



P e tro leum N E W S

Hot fuel goes to court
Suit accuses Big Oil of “bilking” consumers

Truck drivers and motorists in 
seven states filed a lawsuit in U.S. 
District Court in San Francisco 
against 17 oil companies and gasoline 
and diesel retailers for overcharging 
at the pump for fuel heated above the 
industry standard.

This “hot fuel” provides less energy 
than a standard gallon and bilks 
consumers of more than $2 billion 
nationwide, according to Public 
Citizen, a consumer watchdog group.

For decades, the group alleged, 
fuel retailers have been overcharging 
drivers by selling gasoline or diesel 
that is warmer than the industry 
standard of 60 degrees. Like all 
liquids, the volume of fuel expands 
and contracts when the temperature 
changes. Hotter fuel has less 
energy in each gallon than cooler 
fuel. Regardless of whether fuel 
temperature rises due to radiant heat 
from the sun or the refinery process, 
the results are the same: consumers 
pay more for less energy, it said.

Those who buy fuel in bulk, such 
as the U.S. armed forces, have 
temperature-adjusted purchase 
agreements with the oil industry. In 
fact, fuel is adjusted for temperature 
all along the distribution line except at 
the end point, when it is delivered to 
individual consumers, Public Citizen 
claimed. With U.S. retail pumps, 
motorists never know how much 
energy they will receive from a gallon 
of motor fuel. By some estimates, said 
the group, retailers are shortchanging 
drivers 760 million gallons per year.

The class-action lawsuit charges 
the petroleum retailers with breach of 
sales contract and consumer fraud and 
seeks relief for motor fuel consumers 
in the states of California, Texas, 
Florida, Arizona, New Jersey, North 
Carolina and Virginia. It calls for 
remedies in the form of restitution 
and the installation of temperature 
correction equipment for pumps that 
dispense gasoline and diesel fuel.

The 17 companies charged in the

suit are Alon USA Inc., Ambest 
Inc., Chevron USA Inc., Circle 
K Corp., Citgo Petroleum Corp., 
ConocoPhilips LLC, Costco 
Wholesale Corp. Flying J Inc., Petro 
Stopping Centers LP, Pilot Travel 
Centers LLC Inc., 7-Eleven Inc.,
Shell Oil Products Co. LLC, Tesoro 
Refining & Marketing Co., The 
Kroger Co., TravelCenters of America 
Inc., Valero Marketing & Supply Co. 
and Wal-Mart Stores Inc.

The group said that while the 
petroleum industry opposes 
temperature compensation in the 
United States, it embraces it in 
Canada, where it stands to lose money 
from selling “cold fuel” that has more 
energy than the standard gallon. The 
industry has voluntarily implemented 
the use of temperature control 
equipment at retail pumps in Canada 
and supported legislation there to 
make the technology mandatory at the 
point of sale, said the group.

“Although the industry claims

that the cost of hot fuel amounts to 
pennies for individual consumers, 
it really adds up to a $50 tax on 
every car in the country,” said John 
Siebert, project manager of the 
Owner-Operator Independent Drivers 
Association (OOIDA) Foundation, 
which supports the suit.

“Ultimately, Congress needs to 
protect U.S. consumers against the 
industry-wide practice of hot fuel 
overcharges—but in the absence of 
government protections, the only 
solution is for consumers to band 
together and force a remedy through 
the legal system,” said Claybrook.

Dan Gilligan, president of the 
Petroleum Marketers Association 
of America (PMAA), told CSP 
Daily News, “I am disappointed 
that Public Citizen did not do 
more research on this topic before 
moving forward. There has been

Hot Fuel,
Continued on page 23.
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Michigan legislative challenges for the year ahead
By Kim Rhead  
Karoub Associates

A control switch in the House 
came as a surprise to most where 
modest gains for Democrats was 
the most popular prediction. The 
loss of one Republican Senate seat 
was not a big surprise, but no one 
saw the huge re-election margin that 
Governor Granholm enjoyed.

The biggest year-end issue was left 
on the table as the Administration 
and the Legislature were unable 
to come to an agreement on a new 
business tax plan to replace at least 
some of the revenue lost by the 
repeal earlier this year of the Single 
Business Tax (SBT).

There were a number of issues 
addressed during 2006 that were 
of interest to the Associated Food 
and Petroleum Dealers. One of 
the biggest issues was obtaining 
Governor Granholm's veto of 
Senate Bill 50, the “catering bill”

The long-time bill sponsor. Senator 
Shirley Johnson (R-Royal Oak) has 
retired, but the supporters of Senate 
Bill 50 will surely find another 
sponsor and will have the bill 
reintroduced next session.

Senator Johnson was also sponsor 
of Senate Bill 49, the wine tasting 
bill that was introduced on AFPD's 
behalf. Another sponsor will 
need to be found if the bill is to 
be reintroduced. The Beer and 
Wine Wholesalers continue to 
oppose Senate Bill 49 so getting 
the bill passed will continue to be a 
difficult task.

Changing the distribution times 
for food stamps, Senate Bill 1334 
sponsored by Senator Martha Scott 
(D-Highland Park) will also need to 
be reintroduced next session. Bills 
that we were able to stop in 2006 
that will likely be reintroduced 
in 2007 include, Senate Bill 1363 
(George-R-Kalamazoo) that would 
require store owners to report

tobacco product inventory by brand 
names. Senate Bill 1359 (Bishop-R- 
Rochester) that would require gas 
station owners to post service fee 
notices for credit and debit cards 
on every gas pump, and Governor 
Granholm’s Business Tax proposal 
that includes a gross receipts tax.

We were successful in getting 
a youth wage provision added 
to legislation that increased 
the minimum wage, but other 
legislation that AFPD supported;
HB 5365, fuel price stabilization 
and HB 5163, the one-penny 
recycling proposal did not get 
out of committee in the House of 
Representatives. Both bills will be 
reintroduced, but the prospects of 
either bill passing are questionable 
at best.

We were also successful in 
having Ed Weglarz reappointed by 
Governor Granholm to the Michigan 
Underground Storage Tank Financial 
Assurance Fund (MUSTFA) Board

for another four years.
Finally, there is likely to be 

some openings on the Commission 
at the Michigan Liquor Control , 
Commission. Any candidates that 
AFPD might wish to support should 
be encouraged to contact you as 
soon as possible so we can put 
their names in front of Governor 
Granholm.

This past year saw the merger of 
two long-time Karoub Associates , 
clients. The Service Station 
Dealers Association and the 
Associated Fool Dealers merged to 
become the Associated Food and 
Petroleum Dealers Association. We 
are thrilled to continue to represent 
AFPD and look forward to working 
with you on issues of interest 
and concern during the upcoming 
session.

Karoub Associates is the Michigan 
legislative consulting firm for AFPD.
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A trip to PlumpJack is worth the pilgrimage
By Michele MacWllllams

For any wine enthusiast, a trip to 
Napa Valley, California is a must. 
The area's climate, topography and 
soil conditions make it one of the 
best spots in the world for growing 
grapes. There are hundreds of 
wineries -  from glamorous estates 
to converted barns, from nationally 
recognized labels to hidden gems 
-throughout the Napa Valley. 
Covered with vineyards, the hills 
and valleys of this rugged land 
also provide a beautifully scenic 
backdrop for winery tasting rooms 
to welcome guests.

Nestled in the nape of the Vaca 
mountain range on the eastern 
side of Napa Valley, is PlumpJack 
Winery. The vineyard is one of the 
oldest in the area, founded in 1881. 
The main winery building, which is 
still in use, was completed in 1883. 
Part of the Oakville appellation, 
vineyards have covered the site 
since the late 1800s.

Known for its estate and reserve 
Cabernet Sauvignons, PlumpJack 
Winery also makes Chardonnay,

Merlot and Syrah. However, their 
50 acres of land are all planted in 
the Cabernet grape, and 85 percent 
of the wine produced at the winery 
is Cabernet.

PlumpJack Winery’s winemaker, 
Anthony Biagi, credits the Oakville 
estate vineyard for creating the 
historically great Cabernets for 
which the property has become 
known. In other words, the 
location of the vineyard, and 
the particular grapes growing 
there, form a combination that 
consistently produces exceptional 
Cabernet Sauvignon.

The Oakville Appellation 
vineyard for Plumpjack’s Estate 
and Reserve Cabernet Sauvignons 
is situated 6/10 of a mile from 
the Silverado Trail on the north 
side of the Oakville Cross Road. 
Although generally classified as 
being in the Bale clay loam soil 
series, the vineyard has a wide 
diversity of soils reflective of its 
special position at the base of the 
Vaca range, where it transitions to 
the more level floor of the Valley, 
making the location a unique 

of a
illside vineyard 
nd classic valley 

site. The soils 
re well drained, 
vith some creek 
lottom gravel, and 
inly moderately 
ertile for the most 

— perfect 
ir wine grape 
owing. The site 
rated a Region 

2.5, which is 
comparable to the 
area immediately 
surrounding 
Bordeaux (but 
without as much

The PlumpJack 
estate vineyard 
receives about 30

Stainless steel barrels In the winery

PlumpJack,
Continued on 
next page.

Ryan Keith, PlumpJack's Marketing Director

PlumpJack 2003 Reserve Cabernet Sauvignon
In our estimation, the 2003 PlumpJack reserve is the most approachable Reserve 
Cabernet released to date. Classic aromas of black cherry, graphite, vanilla bean and rose 
petal intermingle with faint hints of iron filings which are often found in wines from the red 
iron rich Aiken soils of the eastern hills and alluvial fans of Oakville. Flavors of chocolate, 
dhed cherries, black licorice and currant coat the palate. The finish is lush and round with 
great richness The tannins are ripe and polished. Approachable now, it will age gracefully 
for the next 6-8 years.

2003 PlumpJack Estate Cabernet Sauvignon - Reviews
Robert Parker, The Wine Advocate, Closing Date Feb 2005 Issue #157 (93-95) ‘The
2003 Cabernet Sauvignon Reserve ratchets up the power and concentration, but remains 
remarkably well-focused and balanced. Inky purple with notes of blue and black fruits 
intermixed with minerals and vanilla, this concentrated, impressively endowed wine 
will need 3-4 years of bottle-age. It should evolve for 12-20 or more years. Kudos to 
PlumpJack!"

2005 Reserve Chardonnay (St. Helena) 750ml $46
Continuing in the PlumpJack style of producing well balanced chardonnays, the 2005  
vintage PlumpJack Reserve Chardonnay is particularly robust and forward. The primary 
aromas of baked pears, cinnamon and banana lead into secondary aromas of spearmint, 
lemon zest and white peaches. On the palate, flavors of apple, pear, lemon drop and 
custard fill the mouth. The acidity on the finish really gives the wine a nice balance.

2004 PlumpJack Syrah (Napa) -  750ml $38
The 2004 is a mouthful of wine! Primary aromas of blackberries, plums, raspberry jam and 
vanilla are followed by secondary aromas of coffee, iodine and cigar smoke. The primary flavors 
of raspberry, plum and black cherry explode in the mouth. The finish is sweet and viscous with a 
nice level of tannins suggesting this wine will age gracefully for the next 5-8 years.

2004 PlumpJack Merlot (Napa) 750ml $50
The 2004 Napa Valley Merlot really captures the fruit forward nature of the vintage. The 
primary aromas of bing cherry, raspberry, smoke, and currant. Flavors of plums, cola 
nut, vanilla and bing cherry are followed by a wonderful toast-laden finish. The Cabernet 
Sauvignon (10% from sources in Saint Helena) gives the merlot just enough tannin to age 
gracefully for (he next 4-6 years.

14 I AFPD Food &  P e t r o le u m R E P O R T



PlumpJack,
Continued from previous page.

inches of rain annually and during 
the growing season the vines 
receive approximately 210 days 
of sunlight. The majority of the 
50-acre vineyard was replanted in 
1992 and currently produces about 
3.5 tons of grapes per acre.

PlumpJack Winery was founded 
in 1995 by San Francisco Mayor 
Gavin Newsom and financed 
by San Francisco composer and 
philanthropist, Gordon Getty, heir 
to the J. Paul Getty oil fortune.
It is considered a small winery 
for the area, with only eight full­
time employees and 50 acres of 
vineyards that produce 10.000 
cases of wine per year.

The winery-as well as a host 
of restaurants, retail stores and an 
Inn in Squaw Valley-were named 
after Shakespeare’s fun-loving Sir 
John Falstaff (Henry IV), dubbed 
Plump Jack by Queen Elizabeth. 
Getty also wrote an opera he called 
"Plump Jack.”

My party of four wine enthusiasts 
arrived at PlumpJack Winery on 
December 8, their last official day 
of harvest. “We call it the last day 
of harvest because we pressed the 
last tank today,” said Ryan Keith, 
PlumpJack's person in charge of 
marketing. Harvesting typically 
begins in September; with pickers 
making 15 to 20 passes through the 
vineyard until the end of October. 
During this time, and through the 
beginning of December, they press 
the grapes.

Crench oak barrels line the walls of the winery

From then, fermentation begins 
in stainless steel barrels and then 
secondary fermentation is done in 
French oak.

PlumpJack received worldwide 
recognition when it bottled its 1997 
reserve wines with screw caps 
instead of using a cork. “It really is 
a better closure,” maintained Keith. 
Now that the bottles have aged 
a few years, the winery recently

opened a 1997 Reserve Cabernet 
that was bottled with a screw cap 
and another with a traditional cork 
closure. “We couldn’t taste the 
difference,” he added, saying that 
screw caps are a tight seal that has 
held up over time.

A visit to Napa Valley and a stop 
at PlumpJack Winery is a trip that 
touches all the senses. Visitors are 
truly thrilled by the panoramic

views of the surrounding 
Mayacamas and Vaca Mountains, 
enchanted by the sights and 
sounds of the winery’s whimsical 
interior spaces and delighted by 
its exceptional wines. PlumpJack 
wines are distributed in Michigan 
through Decanter Imports, a 
division of General Wine & Liquor 
Company.

Get
Quenched!

Absopure 
Natural Spring Water 

Is Available 
In Just The Right Size 

For People On the Go!

r i

Naturally clean, naturally clear Absopure. 
Available at fine stores everywhere.

Absopure 
Tastes Great Because It 

Comes From Our 
Own Natural Source In 

Pristine Southern Michigan!
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KANSMACKER Super Series is a large capacity customer-operated plas­
tic, can and glass redemption center that counts, crushes and bags both 
plastic and cans. The glass is returned in the Distributors' carton/cases.

STYLE WIDTH HEIGHT DEPTH

Front Unload W /0  Side Glass 47" 72" 34"

Rear Unload W / Rear Glass 47" 72" 54"

Rear Unload W /0  Glass 47" 72" 
V O L T A G E

1 1 0 -1 1 5 V  1 P h  (S ta n d a rd  O u tle t)  
P E R F O R M A N C E /C A P A C IT Y

G la s s — 4 0 /m in u te — H o ld s  up  to  3 0 0  
P la s tic — 3 0 -4 5 /m in u te — H o ld s  1 6 0  

C a n s — 5 0 + /m in u te — H o ld s  7 2 0

34"

comncT us t o r  n s o - d r y
n o  O B tiG nnon  t r e e  t r i m

The KANSMACKER MINI 3 in 1 is a compact version of the Super 
Series machine with a smaller capacity customer-operated plastic, 
aluminum can and glass redemption center that counts, crushes 
and bags both plastic and aluminum cans. The glass is returned in 
the Distributors' carton/cases. This machine can be configured in 6+ 
different possible configurations to fit almost any space provided.

STYLE WIDTH HEIGHT DEPTH

Front Unload W /0  Glass 32.5" 72" 33"

Front Unload W / Rear Glass 32.5" 72" 53"

Rear Unload W/Side Glass 53" 72" 33"
V O L T A G E

1 1 0 -1 1 5 V  1 P h  (S ta n d a rd  O u tle t)  
P E R F O R M A N C E /C A P A C IT Y

G la s s — 4 0 /m in u te — H o ld s  up  to  1 4 0  
P la s tic — 3 0 -4 5 /m in u te — H o ld s  1 2 0 -2 0 0  

C a n s — 5 0 + /m in u te — H o ld s  up to  4 8 0

J 79-8666 750 LAKE LANSING ROAD • LANSING, Ml 48906 
KANSMACKER.COM

A re  y o u  in (h o  m a r k e t  (or o  P o in t o (  S o lo  S y s te m ?  
Then uie h a v e  th e  R ight Solution (or (III o( Tour R oods!

Contact us for more information 
or a free in-store demo. 3 lX l

tu u iu i.m p s m i.c o m
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10th annual financial performance report shows industry growth
The consumer packaged goods 

industry is making a significant 
contribution to the U.S. economy.
This was demonstrated in the 
Grocery Marketing Association’s 
financial performance report,
Insights into the Food, Beverage 
and Consumer Products Industry, 
which was conducted by 
PricewaterhouseCoopers. Specifically, 
the industry adds an estimated $2.1 
trillion of revenue and more than $1 
trillion worth of value added to the 
overall economy. The report provides 
information, trends, issues and data 
that illustrate the increasing strength

Whitehall Shell,
Continued from page 6.

card transactions. "When a Chevy 
Suburban pulls in and fuels up on a 
credit card for $70, the two or three 
percent credit card fee and 10 cent 
per transaction fee eat up any profit 
you made on the gas,” says Hobbs. 
"Credit card fees are a huge expense 
in this business, but unless it's a 
proprietary card you're going to pay 
them no matter what.”

To help keep their other costs to 
a minimum, Whitehall Shell has 
taken advantage of a number of 
the Associated Food and Petroleum 
Dealer (AFPD) member benefit 
programs. "We've always used the 
Frank Gates Workers' Compensation 
Group Rating program, and we 
signed on with Liberty USA for their 
Convenience Store supply program.
It s been very successful so far — 
we re really pleased with them," says 
Hobbs. They also enjoy savings up to 
30 percent through the UST insurance 
program administered by Lyndall & 
Associates.

The AFPD board of directors is 
thrilled to have Hobbs in their ranks. 
The AFPD board will benefit greatly 
from Vickie’s retail gasoline, c-store, 
and car wash experience," says Ed 
Weglarz, AFPD’s Executive Vice 
President, Petroleum.

1 m truly excited to be working 
with such a well-respected group.
I want to make a difference in the 
industry,” says Hobbs.

So what advice does the 
hardworking Hobbs offer to her fellow 
uealers? “You have to keep in front 
°f it all, and keep moving forward. If 
you don t, somebody else will."

of this sector. Among the other 
findings highlighted in the analysis:

• CPG industry growth remains 
above 5% and overall productivity 
is on the rise

• In 2004, CPG manufacturers 
employed 14.7 million Americans

• In 2004, CPG manufacturers 
contributed $2.1 trillion to the

economy
• In 2004, CPG manufacturer 

employees were compensated 
$569 billion

• In 2004, CPG manufacturers paid 
$242 billion in tax revenues

“This report captures the vast 
economic power and impact of 
the food, beverage and consumer

packaged goods industry. By every 
measure investigated and highlighted 
by PwC, the data show that the CPG 
industry helps drive and sustain the 
economy, and returns significant value 
to consumers, investors and trading 
partners,” said Stephen Sibert, GMA 
Group Vice President for Industry 
Affairs and Membership.

We've been serving the 
financial service needs of the 

business community since 1909 , 
How can we serve yours?

e
Member
FDIC

EOPLES
S t a t e  B a n k

1 .8 8 8 .8 7 6 .4 5 4 5  w w w .p s b n e tb a n k .c o m tU
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W h a t w ill be th e  next big th in g ?

By Michael Sansolo 
Senior VP
Food Marketing Institute

Wouldn’t it be great if we knew the 
next great service or breakthrough 
idea before everyone had it? Sadly, 
that's not something we can study 
with surveys, data and reports. It 
rarely happens and only when we 
keep our eyes open.

That was brought home 
to me vividly last month 
as I stood in an apron and 
bandana preparing meals 
with a group of strangers 
in what has to be one of 
the most unusual retail 
operations I have ever 
seen. I may have felt (and 
looked) silly, but what 
was happening around me 
suggested yet another way to 
delight the shopper, and any 
retailer could do it.

It starts with remembering 
the most basic part of our 
industry: it’s all about the 
food and all about the meals. 

It seems almost silly to bring that 
up, except consumers themselves 
keep making that point, and at 
times you have to wonder if anyone 
is listening. In FMI’s most recent 
study of consumer trends, the most 
startling finding was the growing 
gap between the enjoyment shoppers 
have between cooking and shopping. 
Basically, they like to cook, but they 
don't like to shop ... at least for food.

However, there’s probably a bit 
of a falsehood in that finding. The 
affinity for cooking comes at the 
same time that shoppers continue 
to spend more of their food dollars 
at restaurants and less of their time 
and money in the kitchen. Somehow 
subscriptions are up at food 
magazines, the Food Network grows 
in popularity and celebrity chefs like 
Rachael Ray are becoming mega­
stars. In short, cooking is hot even if 
know-how is not.

So, in search of a way to grab 
at this opportunity, I set off to a 
“meal preparation" store. What I 
found was a simple concept store 
that makes meal preparation easy, 
gives shoppers an easy source of 
new recipes and could be a big 
competitive problem for all of us 
very quickly.

The store itself is very simple: 
an approximately 5,000 square 
foot space filled with preparation 
tables, ingredients and refrigerators. 
The concept is equally simple: 
let busy people build meals by 
eliminating two issues most cooks

hate - preparation and clean up. The 
“cooks” enter having already signed 
up online for a time slot and a list of 
meals they wish to prepare. They are 
given an apron and a head-covering 
bandana and told to wash their 
hands. (Tying the bandana, we were 
told, is the most difficult step in the 
process.)

And it was. At each preparation 
station I found a recipe and 
simple directions on how to put 
them together to set up the meal I 
wished to make. All the necessary 
ingredients were on hand just waiting 
for me to place them together in 
a zip-lock bag. With little effort I 
prepared chicken with cranberry 
chutney and pork chops with roasted 
apples. A colleague, whose limited 
cooking skills matched my own, 
prepared Tuscan steak, portobello 
sandwiches and a lavish dessert.
And we did it all in under an hour. 
Our meals were tagged with cooking 
instructions and set for freezing.

The next big thing,
Continued on page 22.

F O O D  &  P E T R O L E U M  DEALERS, IN C .

•  Blue Cross/Blue •  Full Tim e Lobbyist •  Business Seminars
Shield Health Care •  AFD PAC Com m ittee •  T.I.P.S. Seminars

•  Annual Trade Show

•  Formal Trade Dinner
•  Lincoln Financial 

Business Planning
•  Coupon Redemption 

Program
• Clear Rate Local & Long 

Distance Phone Service
• Michigan Merchant Services 

Credit Card Processing

• Northpointe Liquor 
Liability Insurance

•  Money Order Program

• AAA Auto & Home Insurance
• Workers Comp. Insurance
•  Property Casualty Insurance
• Bad Check Recovery/

Debit Recovery Program

•  Legislative Updates •  Legal Consultation •  Scholarship Golf Outing
•  Liaison with 

Governmental Agencies
•  Accounting Advice

•  Monthly Food & 
Petroleum Report

•  Scholarship Awards

•  Thanksgiving Turkey Drive

•  S.E. Michigan Holiday 
Beverage Show

•  West Michigan Holiday 
Beverage Show

For more Information on any of these excellent programs, call:

A ssociated  Food and 
Petro leum  D ealers

30415 West 13 Mile Road • Farmington Hills, Michigan 48334

( 248 ) 671-9600
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The Power of Your Community 
is right behind you.
Every time you turn on a light, thousands of your friends and neighbors are right 

there making sure it w orks. That's thousands of M ichigan-based Detro it Edison 

and DTE Energy w orkers providing you w ith  the level of service and dependability 

you've come to expect for over a century. And w e 're  also right behind you when 

it comes to community support; donating more than six m illion dollars a year to 

community causes. DTE Energy*

Detroit Edison
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“Frankenwine” debate in 
South Africa

Roundup,
Continued from page 5.

In Minnesota, the Star Tribune 
reports that South Africa's Institute 
for Wine Biotechnology is testing 
“a transgenic gene that researchers 
hope will one day lead to South 
African wine grapes that don’t need 
spraying to resist fungal infection.” 

According to the story, Sarita 
Groenewald, a wine biotechnology 
research manager at the institute, 
says that “the whole aim is to 
make wine more environmentally 
friendly and let farmers use less of 
these horrible chemicals.”

However, some in the South 
African wine industry see 
chemicals as less of a problem than 
the use of genetically modified 
plants, with some referring to the 
product as “Frankenwine.” 

According to the Star Tribune, 
“Much of Africa has resisted 
the introduction of genetically 
engineered food. Zambia bans 
even donations of genetically 
modified aid grain, and Angola,

Zimbabwe and Malawi allow 
imports only if the grain has 
been milled first, to ensure it 
cannot be planted. Kenya, Nigeria 
and a handful of other African 
nations are studying genetically 
engineered crops but have not 
given approval for commercial 
use.

“South Africa, on the other 
hand, has just 45 million people 
but in 2005 ranked 8th in the 
world in the use of the modified 
plants, behind only such giants 
as the United States, China, India 
and Brazil. Across the country, the 
use of engineered corn, soybeans 
and cotton has been steadily 
increasing.”

But because winemaking is 
an industry steeped in tradition 
and history, there are those in 
South Africa who believe that 
extending the benefits of genetic 
engineering to that area would be 
inappropriate.

II, 34, whose last known address was in 
Cleveland.

Turn chilly weather into 
c-store profits

Associated Food and Petroleum 
Dealers (AFPD) director, Paul 
Elhindi, reminds members that as the 
temperature drops, the chance for 
coffee and cappuccino profits increase.

AFPD’s coffee program is offered 
through New England Coffee, and is 
administered by Liberty USA. The 
Cappuccino program is offered through 
Java Bean, and also is administered by 
Liberty USA. AFPD members qualify 
for free coffee equipment, free point- 
of-sale materials, menus and marketing 
materials. A two percent rebate helps 
build the bottom line, and participants 
also receive one free month of product.

“Association members can quantify 
the advantage of these great programs, 
another benefit of being a member 
of AFPD," said Ed Weglarz, AFPD 
Executive Vice President, Petroleum.

Members have reported product 
credits as high as $750, generated by 
the free month incentive. Can you

afford to miss out on these savings? 
Contact the AFPD office for additional 
information on the Coffee and 
Cappuccino programs.

Employers must post Injury/lllness 
summaries

Beginning February 1. all Ohio 
employers must display a summary of 
workplace injuries and illnesses that 
occurred last year, according to AFPD 
Safety Director, Howard Cherry.

The summary (OSHA Form 300A) 
must list the total number of job- 
related injuries and illnesses that 
occurred in 2006 and were logged 
on the OSHA 300 form (Log of 
Work-Related Injuries and Illnesses). 
Employers must display the form in 
a common area wherever notices to 
workers are normally posted.

Employers with ten or fewer 
employees and employers in certain 
industry groups are normally exempt 
from federal OSHA injury and 
illness recordkeeping and posting 
requirements. Contact the AFPD 
office, or Howard Cherry. CECM 
for additional information on these 
postings. Howard Cherry can be 
reached toll free at (800) 798-2594.

Our outstanding service 
has made North Pointe #1

■  C o m p e tit iv e  R ates

■  E n d o rs e d  by A F P D  fo r  
19 c o n s e c u tiv e  years

■  N e v e r a s s e s s a b le , no  
d e d u c tib le s , p o licy  fees  
o r s u rp lu s  lin es  tax

■  A v a ila b le  th ro u g h  the  
In d e p e n d e n t A g e n t  
N e tw o rk  w ith  o v e r 1,000  
a g e n c ie s  to se rv e  you

sm
im g&nr'm
l l i a u p /f

m W f
North! Pointe

In s u r a n c e  C o .®
Adm itted, Approved and Dom iciled in M ichigan  

A  M . B es t R ating  A - (E xcellent)

Give us a call:
( 8 0 0 )  2 2 9 - N P I C

Fax: (248) 357-3895 
or visit us at www.npte.com

or call AFPD at: (248) 671-9600 
or (800) 666-6AFD

© 2006 North Pointe Holdings Corporation
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WWmMm
Tues., A pril 24 

5-10p.m . 
Wed., A pril 25 

4-9 p.m. A

For more 
information, £

dmission 
newt required. ’ 

$12 at the door. 
Ask your sales 

for tickets.

Join your peers on

at Burton Manor in Livonia
21177 Schoolcraft Road

1-96 just west of Inkster Rd.
Supported by:

Blue Cross  
Blue Shield  
Blue Care Network
of Michigan
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AFPD welcomes Kevin Kallabat as the new 
Field Representative

The Associated Food & Petroleum 
Dealers recently hired Kevin Kallabat 
as its Michigan Field Representative. 
In this position Kallabat will call 
on food and petroleum retailers 
to explain the many benefits and 
services provided by AFPD.

The owner of Orion Market, located 
on Clarkston Road in Lake Orion, 
Kallabat has extensive experience in 
the retail food and beverage industry.

"Orion Market celebrated its 20- 
year anniversary on December 27 
and we look forward to continuing to 
serve the community for many more 
years,” says Kallabat, who will work 
at his store part time as he begins his 
duties at AFPD.

Prior to purchasing Orion Market, 
Kallabat was an area manager for 
Don-Lee Distributors for eight years. 
Don-Lee distributed beer and wine. 
“I've worked in the industry from 
both the retail and the wholesale sides 
for over 28 years,” Kallabat adds.

He feels strongly that independent 
retailers need AFPD in order to speak

with one voice.
“One retailer, 
alone, can't 
accomplish 
much by 
himself.
However, as a 
group we can 
work together 
for common 
causes.”
Kallabat cites 
the competition 
from big box 
stores as a threat 
that individual 
stores cannot 
deal with alone.
However, as a group, AFPD members 
can better compete. Collectively 
through AFPD, independent retailers 
can lobby for legislation that favors 
the independent retailer, leverage their 
buying power and receive group rates 
on a variety of products and services 
that they use every day.

Kallabat will take the AFPD

If you see this man, please welcome him 
into your place of business!

i  1 8 s  » -  !
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4:1
Kevin Kalabat, AFPD's new Michigan Field Representative

message directly to food and 
petroleum retailers, by visiting them 
at their place of business, starting first 
in Southeast Michigan.

Kevin Kallabat is a resident of 
Bloomfield Hills. He is married with 
two children. To reach him, call 
AFPD at (248)671-9600.

The next big thing,
Continued from  page 18.

The sales pitch of these meal 
centers is that time-pressed shoppers 
can quickly, and with little effort, 
build up to 12 meals of six portions 1 
piece that can be frozen for later use 
The cost averages $3 per portion.

The “cooks” in the center with me 
ranged from the inept (me) to the 
practiced. The best cooks said the 
center gives them new recipe ideas. 
One young woman told me she has a 
two year-old child and has no time to 
cook. Two young, single women said 
it helps them plan out portions and 
meals. Most of all, it would keep then 
eating at home instead of grabbing 
meals at nearby restaurants. All of 
them agreed that the process was fun

But that’s the problem too. Once 
again, the meal migrates from the 
supermarket to another new concept. 
Once again, the new place becomes 
the one known for fun, while the 
supermarket is the boring chore - thal 
is, unless supermarket operators find 
a way to bring this type of solution 
into your own store. At the minimum, 
it’s an idea worthy of investigation 
and consideration.

QJU1F6.

ASSOCIATED
FOOD & PETROLEUM DEALERS, INC

Monthly Theme/ 
Promotion Schedule

January Store Design, Equipment 
February Trade Dinner and Ball 
March Service Organizations 
April Beer & Snacks
May AFD Buying Trade Show 
June Deli & Dairy 
July “ Independent’s Day-
August AFPD Foundation Golf Outing 
September Meet our Scholars 
October Holiday Beverage Show i  
November “Made In Michigan"
December Food & Beverage 

Industry Trends

Cs"

•  Wholesalers • Brokers •  Manufacturers • Distributors
• Food Processors •  Banks • Phone Companies
• Liquor, Beer & Wine Distributors and Principals
Reach a group of 18,000* of your best prospects 
each month by advertising in AFPD's Food & 
Petroleum Report!
*2.5 Pass Along Readership. 7,000 cbvulution includes every supermarket. <l>t I 
Store, convenience store and specially food market. . .  virtually the entire retai I 
food industry in Michigan!

If yo u 'e  reading th is m essage, w e  can  help you increase your c o m p a n y 's  market 
share  in M ich igan . O ur rates are com petitive  and  layout and  design personnel 
are  availab le  to  give you your ow n special flair to  your ad.

Join th e  successful com pan ies  th a t advertise  in The Food and Petroleum Report 
Call fo r m ore inform ation, ra tes, or to  schedu le  an ad.
O ur readers look fo rw ard  to  learning m ore ab o u t your com pany, 
your product and  your services.

Fooci  & Petroleum
Rep<
ME 
&  C
W ork i 
M ic h i; 
B eve r

jrt
DIA INFO  
>ATA
n g  H a rd  fo r  
gan  s F o o d  &
■a g e  In d u s try

Associated Food & Petroleum Dealers, Inc.
3 0 4 1 5  W est 13 M ile Road  

Farm ington Hills, M ichigan 48334  
E-mail Cathy Willson at cwillson@afdom.org 

or call 248-671-9600 • Fax 248-671-9610

2 2  I AFPD Food &  P e t r o le u m R E P O R T

mailto:cwillson@afdom.org


(48%) as the profit center they hoped 
to add to or change in 2007, followed 
by car wash (21.6%), coffee (18.4%), 
fountain (18.4%) and prepaid 
(18.4%). Survey respondents could 
pick more than one category.
-  CSP Daily News

Hot Fuel,
(■imiimied from pane 8.

substantial misinformation about 
temperature compensation published 
b> newspapers and others in the 

i Past few months. Thankfully, the 
resolution of these matters rest with 
knowledgeable weights and measures 
officials who can see through the 
byped-up grandstanding, PMAA 
attorneys and other industry attorneys 

^  anxious to read the pleadings 
m 'his case. I am of the opinion that 

lie Citizen probably made their 
ecisions based on flawed newspaper 

4 reporting ” -  CSP Daily News

Energized for 2007
Annual CSP Outlook Survey shows early optimism for the new year

Affordable 
coverage 
that's 
there 
when you 
need it.

On any number of fronts—from 
. (Kxiservice to beverages—retailers 
ire expressing optimism for the 

1 :oming year. In its annual Outlook 
Survey, CSP magazine found that 
-nost responding retailers expected 
he business climate for 2007 to 
‘remain the same” (40.8%) or see 
some improvement” (47.2%).

» Many retailers based their opinions 
Dn 2006, which in terms of past 
Outlook Survey results, showed a 
slight uptick from the year before. 
“[This] has been a good year for 
us." said Doug Deweese, CEO of 
Super Stop!, a 42-store chain out of 
Mendian, Miss. “[Hurricane] Katrina 
had an impact here, so there’s just 
mega construction and spending in 
Mississippi and Alabama.”

Riding what Deweese calls 
'construction activity galore” he is 
optimistic about his business going 
into 2007. “With the construction 
going on, that means construction 
workers and that’s who our customer 
is We’re meeting their needs and we 
foresee that continuing through next 

, year as people continue to replace 
and build new things.”

With regards to the Outlook Survey, 
. 125 respondents replied to an online 
push, which CSP sent out in the third 
week of October.

For 2006, Wade Bohn, partner 
and general manager of the four- 
store chain Jay’s Market in Las 
Vegas, said the energy category “just 
skyrocketed.” He said his highest- 
selling retail item in the cooler is 
an energy drink. And with energy- 
drink margins outpacing most of the 
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programs with four distributors, he 
decided to allocate an entire cooler 
door to the category.

“[Pay-by-space programs are an 
option] for us as retailers that was 
not available in the past.” Bohn 
said. “Pay-for-space among energy

[distributors] has a huge growth 
[potential]. These guys are coming to 
the table with progressive marketing 
[plans] for product in our outlets. It’s 
been great.”

On a different front, operators 
overwhelmingly cited foodservice
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ClassifiedRaffle a success; Mega Millions ticket leads to 
big commission for one
The Michigan Lottery is closing 2006 with a bang

By now, all of you know the 
Millionaire Raffle, which was 
launched Nov. 12, was a huge 
success. We predicted the tickets 
would sell quickly, but 1 think even 
a few of us were surprised when 
they were gone by midday
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Nov. 22 after just 11 days. 
Obviously, players loved the 
concept and those lucky enough to 
get one of the 500,000 tickets are 
looking forward to the January 3 
drawing. That evening, we will give 
away five prizes of $1 million each; 
10 prizes of $100,000 each, and 
750 prizes of $1,000 each.

We’ve received a lot of calls 
since the game sold out, and you 
may be receiving some of the same 
questions. So, for the record, the 
drawing was January 3 as initially 
announced. The Lottery will 
conduct another Millionaire Raffle, 
most likely in the spring. Winner 
number information can be found 
on the Lottery’s Web site at www. 
michigan.gov/lottery. The list will 
also be provided to all Lottery 
regional offices and to all Lottery 
retailers for posting.

Retailers selling the Millionaire 
Raffle ticket earned $1.20 on each 
ticket sold, with the Lottery paying 
over $650,000 to retailers for their 
efforts. The sellers of each of the 
$1 million top prize winning tickets 
in the Raffle will each receive a 
$5,000 bonus commission.

Thanks to all our Millionaire 
Raffle retailers.

Big commission paid: Also at 
year’s end, the Lottery was able to 
issue a $50,000 bonus commission 
check to the lucky retailer who sold 
the Nov. 14 jackpot-winning Mega 
Millions ticket in Canton.

Congratulations to Raj Anghan, 
owner of the Shell Station at Ford 
and Haggerty Roads in Canton.
The morning after the drawing, Raj 
already had a crowd of media at his 
store, and when the Lottery paid a 
visit to him on Nov. 29 for the check 
presentation, reporters were there 
again. Raj is making the most of his 
lucky sale and has his Lottery point 
of sale prominently displayed; lots 
of his new customers come in to 
buy tickets on his “lucky” terminal. 
Congratulations again, Raj.

New instant games: January will 
be a big month for instant games. 
Leading off on January 2 will be 
American Idol at $2. In addition to 
a top prize of $20,000. this game 
will also offer a chance for a trip to 
the American Idol finals. Also on 
January 2, look for Magic Numbers 
at $1. On January 8, the $2 
Ultimate Dream Trip will offer, in 
addition to cash prizes, 50 vacations 
to Mexico or the Caribbean. Love 
Notes, on sale January 15, will go 
for $2. On January 22, look for 2 
for 1, a $1 instant, and on January 
29, watch for Blazing Red 7’s at $2.

All proceeds from the Lottery are 
contributed to the state School Aid 
Fund which supports kindergarten 
through 12th grade public education 
in Michigan. In fiscal year 2006, 
the contribution was $688 million.

For additional information, please 
visit the Lottery’s Web site at www. 
michigan.gov/lottery.

Lottery Commissioner Gary Peters (left) presents retailer Raj Anghan with a ceremonial 
commission check for $50,000. Anghan’s Shell Station in Canton sold the 

Mega Millions winning jackpot ticket on Nov. 14, 2006.

FOR SALE— Full service grocery store located - 
Wanen. Beer, wine, lottery and ATM. 11#  
sq. ft. Option to purchase real estate withfoi 
additional rentals for a total of 15,800 sq. ‘ 
Owner retiring, call Bob at (586) 781-3298.

FOR SALE—  Commercial property - Downtor 
Flint Area. Over 5,000 sq.ft, commercial spas 
Established neighborhood convenience skr; 
with beer & wine license. Attached full sen- 
mechanics shop with hydraulic lifts. Business* 
operating for 25 years. Great Price. Call 1-fit 
221-2041 - reference DOS.

FOR SALE—  Oakland County Shell gas sta&r 
3/4 acre of property, high traffic area, off freew? 
exit. Convenience store, car wash, gasoline* 
diesel sales. Serious inquiries only. Conk- 
Joe: H (810) 229-5929, C (248) 854-1856.

FOR SALE—  Only one previous owner, owner' 
retiring. Excellent location. Liquor, beer, win- 
deli, groceries and gas. For further informal 
contact Nab at (734) 586-7575.

FOR SALE— Party store including bakery & pc 
since 1961. 8-door walk-in cooler. High trafc 
area in St. Clair Shores. Building and business 
included. Half of building could be used 2 
rental income. A must see. Call Paul Muliera 
(586)212-3138.

FOR SALE— Atwood Scaleomatic Dough Divide 
Model # S-300. $9,900 o.b.o. Hobart Doug 
Mixer. Model # HR350. Mixes up to 1501b c ■ 
flour (needs a hook). $3,500 o.b.o. Call Kem 
at (248) 508-7298.

PALLETS WANTED— Detroit Storage Co. Free pid
up. (313)491-1500.

STATION FOR S A L E -G re a t lo ca tio n  (M  
Columbus, Ohio): Retail gasoline station wc 
convenience store and auto repair. Serious arc 
confidential inquiries only please. Call (61- 
580-8505.

STORE FOR SALE-Best deal in town! Lotttj 
beer & wine, groceries & meats. Everything? 
store needs! 6,000 sq. ft. Located near airport 
The best deal you can find! Call Jimmy I
(586) 703-6816.

FOR SALE-SDD License. Royal Oak, Michig* 
Call Rich (248) 752-7010 ■

PARTY STORE FOR SALE-Business and buildu|
Beer, wine and lottery. City of Warren. Call S* 
(586) 709-1013.

FOR SALE-Tempur-pedic mattress. As seen® 
TV. All sizes - bankruptcy. Limited Quantities 
Call (248) 701-2933.

FOR SALE-Chevy/Workhorse & Grumman/Olsa 
StepVans, 12‘-14‘ work area, dual rear tires 
gas, ranging from 1995-2000 asking $4000.00 
$7000.00. Call (800) 527-6887 ext. 177form* 
info.

FOR SALE-Convenience Store. Beer & Wine 
Lottery & Money Orders. Approx. 2.500sq 
ft. Good Location, full neighborhood. Gres 
$8,000/wk. Building & business $250,000 pW 
inventory. Call Art at (313) 839-6262.

FOR SALE— Ice cream equipment. Total cos 
$50,000. Asking only for $15,000. Used » 
three months only. Call Joe at (734) 213-4900.

FOR SALE—Convenience store located off 
I-94 exit. Beer & wine, bait & tackle, ice creafl 
parlor, bakery & deli and lottery. Celebrate 
25th year in business. Owner ready to retire 
Call (517) 764-5284.

FOR SALE— Detroit Warehouse. 22 ft. refrigerate 
truck for hire -  daily/weekly. Call Dave Evo» 
(586) 360-7662.

FOR SALE— Full service supermarket. 3200 sq-.H 
Meat, produce, liquor. East side Detroit, fac** 
Grosse Pointe. Call (313) 885-7140.
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I ood stamp fraud,
| ontinued from from page.

> slopping fraud,” he added, “EBT now 
| lakes it much easier to detect fraud.”
I jnce then, food stamp fraud has decreased 
rom 2.5 cents for every dollar of benefits 
3 1 cent per dollar.
Households qualify for food stamps if 

heir gross monthly income is 130% or less 
if the federal poverty level, or less than 
bout $1,799 a month for a family of three. 
Food stamp recipients who want to use 

heir benefits to buy something other than 
bod have found many ways to get cash 
iut of the system. Unfortunately, a grocer 
ir store owner willing to take part in such 
t scheme will pay a food stamp recipient 
ibout 50 cents in exchange for $1 in stamp 
layments, the GAO has found. The retailer 
hen can claim that the $1 was used for 
groceries and seek reimbursement from the 
government.

About $241 million in food stamp benefits 
y.ere stolen in 2005, according to the FNS.

Despite problems at smaller stores, FNS 
officials have told GAO investigators that 
they continue to allow stores that stock 
a bare minimum of groceries to enter the 
food stamp program so that stamp clients in 
neighborhoods without supermarkets will

have places to shop.
The amount stolen from the food stamp 

program through fraud has declined 
dramatically since 1993, when the program 
lost about $812 million, according to the 
GAO. Increased enforcement has helped, 
as has the Electronic Benefits Transfer 
(EBT) system, which eliminated the easier- 
to-trade paper benefit coupons.

The government prosecutes dozens of 
cases of food stamp fraud each year and 
disqualified 841 retailers in 2005, but the 
GAO report said the civil penalties aren’t 
tough enough to deter traffickers.

Criminal penalties for individuals 
convicted of food stamp fraud are more 
severe. According to USA Today, a 
Dearborn, Michigan man pleaded guilty 
last year to committing more than $380,000 
in food stamp fraud over 20 months by 
trading cash for food stamps.

Bush’s 2007 budget plan calls for $160 
million to fund the FNS office, $18 million 
more than 2006. The request includes a $4 
million increase for “program integrity,” 
which enforces food stamp rules, but 
it does not include a specific plan for 
attacking fraud at small grocers.

Shopper survey picks 
Kroger for customer service

Maybe being huge doesn’t 
always mean you can’t 
have a personal touch. 
Cincinnati-based Kroger 
Co. finished first in a recent 
customer ranking of retailers 
according to their levels of 
service.

The survey, conducted 
for the National Retail 
Federation and American 
Express, had around 8,000 
consumers write in the 
name of the drug or food 
retailer that delivers the best 
customer service. The results 
were shared exclusively with 
Progressive Grocer.

Kroger, the clear leader, 
finished with an index of 
521.09. Next in line were 
two Supervalu-owned 
banners: Stillwater, Minn.- 
based Cub Foods (477.97) 
and Pittsburgh-based Shop 
‘n Save (419.46).

Rochester, N.Y.-based

Wegmans came in fourth, 
with an index of 356.85, 
followed by Food City, 
which is owned by 
Abingdon, Va.-based K- 
VA-T Food Stores (346.02); 
Portland, Maine-based 
Hannaford Supermarkets 
(333.72); Deerfield,
III.-based Walgreens 
(301.25); Woonsocket,
R. I.-based CVS (273.57); 
Piggly Wiggly, owned by 
Sheboygan, Wis.-based 
Fresh Brands (260.71); 
and Harris Teeter, owned 
by Charlotte, N.C.-based 
Ruddick Corp. (227.15).

BIGresearch conducted 
the survey in September 
2006. The research group 
said it took into account 
both the number of 
responses for each retailer 
and annual sales to put the 
retailers on a more level 
playing field.
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A balancing act for 
the serious investor.

The most important investment decision you may ever make won’t be 

the choice of a stock, bond or mutual fund. It will be how you decide 

to allocate your assets. Most industry experts believe that up to 90% 

of long-term returns are directly attributable to this one decision. 
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SUPPORT THESE AFPD SUPPLIER MEMBERS
AUTHORIZED LIQUOR AGENTS:
General Wine & Liquor (313) 867-0521
National Wine & Spints 1-888-697-6424

1-888-642-4697
Trans-Con Sales & Marketing 1-888-440-0200

Hanson & Associates, Inc. 
J.B Novak & Associates . 
Metro D Sales 
S & D Marketing........

(248) 354-5339 
(586) 752-6453 
(734)416-8969 
(248)661-8109

BAKERIES:
Ackroyd's Scotch Bakery

& Sausage .................
Great Lakes Baking Co. . 
Interstate Brands/

Wonder Bread/Hostess 
Taystee Bakeries

BANKS
ATM of America . . 
ATM of Michigan .
Bank of Michigan. .
Cash Depot.....................
Citizens B a n k .................
Comerica Bank............
LaSalle Bank...................
Peoples State Bank........

.(313) 532-1181 
(313)866-0300

(586) 792-7580 
(248) 476-0201

(248) 932-5400 
. (248)427-9830 
. (248)865-1300 

(920) 432-5777 
. (248) 324-8537 
. (313)222-4908 

1-800-225-5662 
. (248) 548-2900

BEVERAGES:
7UP / American Bottling .......... (313) 937-3500
Absopure Water Co...................  1-800-334-1064
Allied Domecq Spints USA . . . .  (248) 948-8913
Anheuser-Busch Co..................... 1-800-414-2283
Aspen Fitness Products . . (248) 470-4300
B & B Beer Distributing Co . . (616)458-1177
Bacardi Imports, Inc.....................(734) 459-2764
Brown-Forman Beverage Co___(734) 433-9989
Brownwood Acres . ..  .(231) 599-3101
Cadillac Coffee.............................(248) 545-2266
Central Distributors ................  (734) 946-6250
Coca-Cola Bottlers of Ml

......................Auburn Hills (248) 373-2653

............................... Detroit (313) 825-2700
. . .  Madison Heights (248) 585-1248

.........................Van Buren (734) 397-2700
.......................... Port Huron (810) 982-8501

Coors Brewing Co........................(513) 412-5318
Diageo.......................................... 1-800-462-6504
E & J Gallo W inery.....................(586) 532-0321
Eastown Distributors...................(313) 867-6900
Faygo Beverages, Inc................. (313) 925-1600
Future Brands............................. (248)471-2280
Galaxy W ine............................... (248) 669-9820
General Wine & Liquor Co..........(313) 867-0521
Great Lakes Beverage.............. (313)865-3900
Great Lakes Distribution............ (810) 794-1300
Hansen’s Beverage..................... (313)575-6874
Henry A. Fox Sales Co................ 1-800-762-8730
Hubert Distributors, Inc............... (248) 858-2340
Intrastate Distributors................ (313)892-3000
J. Lewis Cooper Co...................  (313) 278-5400
Jones Sodas............................... (269) 382-4200
Kent Beverage Co. Inc................(616) 241-5022
McCormick Distilling Co.............. (586) 296-4845
Michigan Beverage Dist. LLC . . .  (734) 433-1886
Mike’s Hard Lemonade.............. (248) 344-9951
Miller Brewing Company............ (414) 259-9444
National Wine & S prits............... 1 -888-697-6424

1-888-642-4697
Northern Falls, LLC..................... 1-866-270-5944
Paramount Coffee.......................(517) 853-2443
Pepsi-Cola Bottling Group

-D e tro it............................... 1-800-368-9945
-H ow e ll............................... 1-800-878-8239
-  Pontiac............................. (248) 334-3512

Pernod Ricard USA.....................(248) 601-0172
Petitpren, Inc................................(586) 468-1402
Powers Distributing Co. Inc........  (248) 393-3700
Premium Brands of Ml (Red Bull).. 1 -877-727-0077
Sara Lee Coffee & Tea.............. (734) 414-8433
Tri-County Beverage...................(313) 584-7100
United Beverage G roup............ (404) 942-3636
Xango......................................... (313)608-9847
BROKERS/REPRESENTATIVES:
Bob Arnold & Associates............ (248) 646-0578
CROSSMARK Sales Agency . . .  (734) 207-7900

CANDY & TOBACCO:
AltriaCorp Services, Inc............ (734)591-5500
Nat Sherman ........................... (201) 735-9000
R J. Reynolds............................. (248) 475-5600

CATERING/HALLS:
A-1 Global Catering . (248) 514-1800
Farmington Hills Manor. . (248) 888-8000
Karen's Kafe at North Valley (248) 855-8777
Penna's of S terling..............  (586) 978-3880
St. Mary's Cultural Center . .. . (734)421-9220 
Tina's Catering........................... (586) 949-2280

DAIRY PRODUCTS:
Country Fresh/Melody Farms . . .  1-800-748-0480
Golden Valley Dairy.....................(248) 399-3120
Ice Cream Express Unlimited . 1-800-844-6032
Kistler Farms............................... (269) 788-2214
Melody Farms Dairy Company (734) 525-4000
Mexico Wholesale.......................(313) 554-0310
Pars Ice Cream Co.................... (313) 366-3620
Pointe D a iry ............................... (248) 589-7700
Prairie Farms/

Tom Davis & Sons Dairy Co, (248) 399-6300
Superior Dairy Inc........................(248) 656-1523

ELECTRONIC AGE VERIFICATION
D.J King & Associates . . . 1-800-781-5316

EGGS & POULTRY:
Consumer Egg Packing Co. 
Linwood Egg Company. . . .

FUEL SUPPLIERS:
Countywide Petroleum . 
Gilligan Oil Co...........

Nagel Meat Processing Co.......... (517) 568-5035
Strauss Brothers Co......................(313) 832-1600
Wolverine Packing Company .. (313) 259-7500

MEDIA:
The Beverage Journal................. 1-800-292-2896
Booth Newspapers ...................(734) 994-6983
Detroit Free Press.......................(313) 222-6400
Detroit N ew s............................... (313)222-2000
Michigan Chronicle.....................(313) 963-5522
Suburban News—Southfield: . . .  (248) 945-4900
Trader Publishing.......................(248)474-1800
WDIV-TV4 . , .  . (313)222-0643

NON-FOOD DISTRIBUTORS:
Items Galore . . . (586) 774-4800

(313) 871-5095 
(248) 524-9550

ENVIRONMENTAL & ENGINEERING:
Huron Consultants . (248) 546-7250

FRESH PRODUCE:
Aunt Mid Produce Co.................... (313) 841-7911

. (440)237-4448 
1-800-355-9342

ICE PRODUCTS:
Arctic Glacier, Inc........................ (810) 987-7100
International Ice, Inc..................... (313) 841-7711
U.S. IceCorp............................... (313)862-3344

INVENTORY SERVICES:
Action Inventory Services..........(586) 573-2550
Goh's Inventory Service............ (248) 353-5033

INSURANCE:
AAA Michigan...........................1-800-AAA-MICH
Al Bourdeau Insurance Services. (248) 855-6690
Charles Halabu Agency, Inc........ (248) 968-1100
Gadaleto, Ramsby & Assoc... 1-800-263-3784
Frank McBride Jr„ Inc................. (586) 445-2300
JS Advisor Enterprises, Inc. .. (248) 684-9366
............................................... Cell (586) 242-1331
Lyman & Sheets Insurance.........(517) 482-2211
Meadowbrook Insurance............. (248) 358-1100
North Pointe Insurance............... (248) 358-1171
Rocky Husaynu & Associates. . .  (248) 851-2227

MANUFACTURERS:
Art One Sign Expo, Inc............... (248) 591-2781
Burnette Foods, Inc.....................(616)621-3181
General M ills.............................. (248) 465-6348
Jaeggi Hillsdale Country Cheese (517) 368-5990
Old Orchard Brands.................. (616) 887-1745
Red Pelican Food Products___(313) 921-2500
Singer Extract Laboratory..........(313)345-5880
Strauss Brothers Co....................(313) 832-1600
MEAT PRODUCERS/PACKERS:
Bar S Foods.............................. (989) 652-0598
Kowalski Sausage Company . . .  (313) 873-8200

POTATO CHIPS/NUTS/SNACKS:
American Way Foods (Vitner) . (313) 945-0710 
Better Made Snack Foods . . . .  (313) 925-4774 
Detroit Popcorn Company . (313)835-3600
Frito-Lay, Inc................................. 1-800-359-5914
Herr's Snacks....................... (248) 557-6044
Motown Snacks (Jays, Cape Cod)(313) 931-3205 
Kar Nut Products Company . (248) 588-1903
Mexico Wholesale.......................(313) 554-0310
Nikhlas Distributors (Cabana) (248) 582-8830
PikaSnak, Inc..............  1-866-466-9166

PROMOTION/ADVERTISING:
DBC America............................... (313) 363-1875
Enterprise Marketing. . . . (616)531-2221
PJM Graphics............................. (586) 981-5983

RESTAURANTS:
Copper Canyon Brewery............ (248) 223-1700
Pizza Papalis Corp.............. (248) 332-1300

SERVICES:
AAA Michigan ................ 1 -800-AAA-MICH
Advance Me Inc...........................(513)518-3150
Al Bourdeau Insurance Services. 1-800-455-0323
American Mailers.........................(313)842-4000
AmericanA Systems .............. (248)379-1575
AMT Telecom Group...................(248) 862-2000
Andrews Brothers Inc.

Detroit Produce Terminal___(313)841-7400
A.S.C. Security Systems............ (734) 416-5550
Bellanca, Beattie, DeLisle............ (313) 882-1100
Binno & Binno Investment Co. . (248) 540-7350
C. Roy & Sons.............................(810) 387-3975
Calvin Zara Insurance Agency .. (248) 433-8508
Carttronics, Inc.............................(760)707-1265
Cateraid, Inc.................................(517)546-8217
Central Alarm Signal.................. (313) 864-8900
Cherry Marketing Institute.......... (517) 669-4264
Clear Rate Communications........ (734) 427-4411
Closed Circuit Communications . (248) 682-6400
CoCard....................................... (616) 794-3271
Constellation New Energy.......... (248) 936-9027
Cox, Hodgman & Giarmarco, PC. (248) 457-7000 
Cummins Bridgway Power.......... (248) 573-1515
D. J. King & Associates........  1-800-781-5316
Diamond Financial Products___(248) 331-2222
Dragon Systems.........................  1-888-285-6131
DTE Energy.................................  1-800-477-4747
Excel Check Management........ (248) 787-6663
Financial & Marketing Ent........... (586) 783-3260
Freedom Systems Midwest, Inc.. (248) 399-6904
Gadaleto, Ramsby & Assoc........  1 -800-263-3784
Great Lakes Data Systems........ (248) 356-4100
Guardian Alarm........................... (248) 233-1645
ICU Surveillance......................... (248) 255-6419
Jado Productions......................... (248)227-1248
JJ Security Systems...................(248) 404-8144
Kansmacker............................... (248)249-6666
Karoub Associates....................... (517) 482-5000
Lincoln Financial Advisors...........(248) 948-5124
Mekani, Orow, Mekani, Shallal,

Hakim & Hindo PC.................(248) 223-9830
Metro Media Associates.............(248) 625-0070

Milentek-Energy
Conservation S erv ice___  (248 ) 932«

Paul Meyer Real E s ta te ..............(248) 3!
POS Systems Group Inc .............. 1 -877-271-
Power One Merchant Services. .  (734) 51i
Premier Energy M a rk e ting ......... 1 -866
Prepaid Legal Services................(586 ) 777-
Rainbow T uxedo ........................... (248) 477-
Secure C h e c ks ..............................(586) 7!
Security E xpress............................(248) 304-1
Shimoun, Yaldo & Associates, PC (248) 851-
Simplicity W ireless.........................(619)654#
Southfield Funeral H o m e ........... (248) 569#
UHY Advisors, Inc..........................(248) 355-1
Vix-Kersch Vending Co................. (248) 548-1
Wireless G iant................................ (248) 7864

STORE SUPPUES/EQUIPMENT:
Belmont Paper & Bag Supply . (313) 49141
Brehm Broaster Sales ................(989) 427-51
Culinary P roducts ........................... (989) 754-31
DCI Food Equipment...................... (313) 369-11
E nv ipco ............................................. (248) 471-41?
Hobart Corporation.........................(734) 697-38T.
JAYD Tags........................................ (248) 6 2 4 *
Martin Snyder Product Sales . . .  (313) 272-4®
M SI/Bocar........................................ (248) 399-2®
Sara Lee Coffee & T e a ................(734) 414-flC
Taylor Freezer..................................(734) 525-25J
TOMRA M ich iga n ........................  1-800-610*

WHOLESALERS/FOOD DISTRIBUTORS:
Brownwood A c re s ...........................(231) 599-3K
Capital D istributors..................  1-800-447-flH
Carp River Trading Co..................  1-800-526-987
Central Foods W holesa le .......... (313) 862-5®
Chef F o o ds ...................................(248) 789-531:
Consumer Egg Packing Co.........(313) 871-5®
CS & T W holesa lers................... (248) 582-0®
D&B Grocers W holesale.............(734) 513-171:
Dearborn S ausage ...................... (313) 842-237-
EBY-Brown, Co..............................  1-800-532-921!
George Enterprises...................... (248) 851-6®
Great North F o o d s ...................... (989) 356-221'
Hershey C ream ery...................... (734) 449-030
H.T. Hackney-Columbus............. (614) 751-519!
H.T Hackney-Wyoming................(517) 787-9®
I & K Distributing...........................(989) 7 4 3 * '
International Wholesale................(248) 3 53 *!
Interstate Brands/

Wonder Bread/Hostess.........(313) 868-560
Jerusalem Foods...........................(313)846-170'
Kaps Wholesale Foods...............(313) 567-671.
Karr Foodservice Distributors . . .  (313) 272-640!
Liberty W holesale........................(586) 7 5 5 *
Lipari Foods................................... (586) 447-35#
Metro D S ales...............................(734) 4 1 6 *
Mexicantown W holesale............. (3 1 3) 5 5 4 *
Mexico W holesale........................ (313) 554-031
Michigan Quality S a le s ............... (313) 255-733-
Nash Finch ................................. (989) 777-1®
Nat Sherman................................. (201) 735-90#
Nikhlas Distributors (Cabana). . .  (248) 582-8®
Norquick Distributing Co.............. (734) 254-10#
Piquette Market..............................(313) 875-553'
Polish Harvest................................. (3 1 3 )7 5 6 *
Robert D. Arnold & Assoc............. (810) 6 3 5 *
Roma Foods Inc............................ (313) 535437
S. Abraham & Sons...................... (616) 4 5 3 *
Sara Lee Coffee & T e a ................(734) 4 1 4 *
Shaw-Ross International lmporters(313) 873-767 
Sherwood Foods Distributors . . .  (313) 366-31#
Spartan Stores, Inc........................(616) 878-22^
Suburban News: Southfield......... (248) 94549#
SUPERVALU..................................(937) 374-76#
Tom Maceri & Son, Inc..................(313) 568-05?
Total Marketing D is tribu to r..........(734) 641-33?
U.S. IceCorp.................................. (313) 862*
United Wholesale Dist...................(248) 3 5 6 -*
Value W holesale........................... (248) 967-29#
Weeks Food Corp.......................... (586) 727-35*
Wine Institute.................................. (313) 882-37#
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M ilk from cows N O T  
treated with rBST/rBGH

For more information about Country Fresh products:
Livonia 1-800-968-7980

Is proud to introduce 
LAND O LAKES® Original M ilk

February 2 0 0 7  I 27



Does Your 
Distribution 

Company Offer 
Over 200 
Services?

Spartan
____  Stores

For information on how Spartan Stores can help your business succeed 
call 616-878-2248 or visit our web site at www.spartanstores.com

http://www.spartanstores.com
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